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PERAN CONTENT CREATOR DALAM MENINGKATKAN
ENGAGEMENT UNTUK BRAND STUDIO TROPIK

Gwendeline Gail S

ABSTRAK

Industri kecantikan di Indonedia menunjukkan pertumbuhan yang sangat pesat
dan diperkirakan akan terus berkembang secara signifikan. Seiring dengan hal
tersebut, [eran content creator di media sosial menjadi semakin penting dalam
membangun komunikasi antara brand dan audiens. Konsep uamg digunakan
dalam pelaksanaan magang adalah marketing funnel, yang mencakup tahan
awareness, consideration, conversion, hingga loyalty. Mahasiswa terlibat langsung
dalam proses perencanaan hingga produksi konten digital untuk platform
Instagram dan TikTok. Untuk menghadapi tantangan seperti cepatnya perubahan
tren konten dan tingginya tuntutan produksi, mahasiswa melakukan riset mandiri,
diskusi internal, serta aktif meminta masukan dari tim. Kegiatan magang ini
memberikan kontribusi signifikan dalam meningkatkan keterampilah mahasiswa
di bidang strategi komunikasi digital dan produk konten, serta mendukung
pencapaian tujuan magang secara menyeluruh.

Kata kunci: content creator, marketing funnel, media sosial
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THE ROLE OF A CONTENT CREATOR IN INCREASING
ENGAGEMENT FOR STUDIO TROPIK’S BRAND

Gwendeline Gail S

ABSTRACT

Indonesia’s beauty industry is experiencing rapid growth and is expected to
continue developing significantly in the coming years. Along with this trend, the
role of content creator on social media has become increasingly important in
helping brands communicate effectively with their audiences. This internship
applied the marketing funnel concept, which consists of three stages: awareness,
consideration, and conversion. The intern was actively involved in the planning
and production of digital content for Instagram and TikTok platforms. To addres
challenges such as fast-changing content trends and high production demands,
the intern conducted independent research, participated in team discussions, and
consistently sought feedback from the team. The internship significantly
contributed to the intern’s skills in digital communication strategy and content
production, while also supporting the overall objectives of the internship program.

Keywords: content creator, marketing funnel, social media
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