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PERAN MARKETING COMMUNICATIONS INTERN DI SHERATON
GRAND JAKARTA GANDARIA CITY HOTEL

Felicia Jessalyn Liviantony

ABSTRAK

Industri perhotelan menghadapi tantangan signifikan akibat kebijakan efisiensi
anggaran pemerintah yang berdampak pada penurunan aktivitas bisnis dari sektor
pemerintahan. Untuk menjawab tantangan tersebut, Sheraton Grand Jakarta
Gandaria City Hotel menerapkan strategi adaptasi dengan memperkuat peran
Marketing Communications sebagai ujung tombak dalam menjaga daya saing dan
memperluas jangkauan pasar. Peran ini diwujudkan melalui penerapan strategi
digital marketing seperti pengelolaan media sosial dan search engine marketing,
serta penguatan external communications melalui media relations untuk
meningkatkan brand awareness dan engagement pelanggan. Selama masa magang,
pekerja magang berkontribusi langsung dalam berbagai kegiatan komunikasi
pemasaran, termasuk mengelola media sosial (Instagram, Facebook, LinkedIn),
melakukan PR writing berupa press release dan web content writing, serta
mendukung optimalisasi pencarian daring melalui strategi search engine marketing.
Dalam total durasi 640 jam kerja magang, pekerja magang berhasil menyelesaikan
seluruh tanggung jawab yang diberikan serta memberikan solusi sesuai dengan
kebutuhan dan kondisi perusahaan.

Kata kunci: Digital Marketing, Industri Perhotelan, Marketing Communications,
Media Relations, Sheraton Grand Jakarta Gandaria City Hotel
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THE ROLE OF MARKETING COMMUNICATIONS INTERN AT
SHERATON GRAND JAKARTA GANDARIA CITY HOTEL

Felicia Jessalyn Liviantony

ABSTRACT

The hospitality industry is facing significant challenges due to the government’s
budget efficiency policy, which has led to a decline in business activities from the
public sector. In response to this situation, Sheraton Grand Jakarta Gandaria City
Hotel has implemented adaptive strategies by strengthening the role of Marketing
Communications as a key driver in maintaining competitiveness and expanding
market reach. This role is carried out through the implementation of digital
marketing strategies such as social media management and search engine
marketing, as well as the enhancement of external communications through media
relations to increase brand awareness and customer engagement. During the
internship period, the intern was directly involved in various marketing
communications activities, including managing social media platforms (Instagram,
Facebook, LinkedIn), performing PR writing in the form of press releases and web
content writing, and supporting online visibility through search engine marketing
strategies. Over a total of 640 internship hours, the intern successfully completed
all assigned responsibilities and provided solutions aligned with the company’s

needs and current conditions.

Keywords: Digital Marketing, Hospitaity Industry, Marketing Communications,
Media Relations, Sheraton Grand Jakarta Gandaria City Hotel
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