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PELAKSANAAN KERJA MAGANG DIVISI CRM
(CUSTOMER RELATIONSHIP MANAGEMENT) DI PT
KOMPAS CYBER MEDIA

Fellycia

ABSTRAK

Latar belakang pemilihan tempat magang ini didasari oleh meningkatnya konsumsi
berita digital yang mendorong perusahaan media untuk memperkuat strategi
layanan dan komunikasi pelanggan. Tujuan dari kerja magang ini adalah untuk
menerapkan konsep customer service, B2B, direct marketing, event marketing, dan
manajemen inventory secara langsung di industri media digital. Perusahaan tempat
magang adalah Kompas.com yang dikelola oleh PT Kompas Cyber Media. Posisi
yang diambil adalah CRM Intern di bawah Divisi Marketing Communication.
Deskripsi pekerjaan meliputi customer service, koordinasi pemesanan giff dengan
vendor (B2B), pengiriman email dan WhatsApp blast (direct marketing),
keterlibatan dalam event marketing, serta pengelolaan stok merchandise. Konsep
yang digunakan mengacu pada (McDonald, Wilson, & Chaffey, 2024) untuk
customer service, (Seebacher, 2021) untuk B2B, (Kotler & Keller, 2015) untuk
direct marketing (Clow & Baack, 2018) untuk event marketing, dan (Silver, Pyke,
& Thomas, 2016) untuk manajemen inventory. Kendala utama adalah keterbatasan
konsep, komunikasi saat WFH, dan akses platform digital. Dari pengalaman ini
diperoleh pemahaman praktis mengenai pengelolaan relasi pelanggan dan strategi
komunikasi dalam dunia kerja nyata.

Kata kunci: Business to Business, Customer Relationship Management, Direct
Marketing, Event Marketing, Merchandise
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PELAKSANAAN KERJA MAGANG DIVISI CRM
(CUSTOMER RELATIONSHIP MANAGEMENT) DI PT
KOMPAS CYBER MEDIA

Fellycia

ABSTRACT

The background for choosing this internship place is the increasing consumption
of digital news in the past decade, which encourages media companies to improve
their customer service and communication strategies. The purpose of this internship
is to apply the concepts of customer service, B2B, direct marketing, event
marketing, and inventory management in a digital media company. The company
where the internship was conducted is Kompas.com, a leading online news portal
managed by PT Kompas Cyber Media. The position chosen in this internship is
CRM Intern under the Marketing Communication Division. The job description
includes customer service, coordination of gift orders with vendors (B2B), sending
email and WhatsApp blasts (direct marketing), involvement in event marketing, and
merchandise inventory management. The concepts used in this internship report
are customer service (McDonald, Wilson, & Chaffey, 2024), B2B (Seebacher,
2021), direct marketing (Kotler & Keller, 2015), event marketing (Clow & Baack,
2018), and inventory management (Silver, Pyke, & Thomas, 2016). The main
obstacles faced during the internship were limited theoretical knowledge,
communication challenges during remote work, and restricted access to digital
platforms. After completing the internship, it was concluded that managing
customer relationships in the digital media industry requires practical strategies
that go beyond classroom theories.

Keywords: Business to Business, Customer Relationship Management, Direct
Marketing, Event Marketing, Merchandise
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