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ABSTRAK 

 

Pesatnya perkembangan industri ritel dan transformasi digital mendorong 

perusahaan untuk menerapkan strategi pemasaran yang terintegrasi. Salah satu 

pendekatan yang berkembang adalah pemanfaatan peran Advertising and 

Promotion Specialist dalam menciptakan kampanye marketing yang efektif. 

Berangkat dari dinamika tersebut, penulis melakukan kerja magang di PT. Panen 

Lestari Indonesia (MAP Group) yang menaungi department store seperti SOGO, 

SEIBU, dan Galeries Lafayette, sebagai seorang Advertising and Promotion 

Specialist, untuk mendapatkan praktik dari hasil perkuliahan. Tujuan kerja 

magang ini untuk mengetahui bentuk nyata penerapan kerja pada departemen 

Marketing, serta mengimplementasi praktik Marketing Communication yang telah 

dipelajari di perkuliahan. Bekal praktik tersebut sangat membantu dalam 

memahami praktik kerja magang sehari-hari, mulai dari penyusunan program 

promosi marketing, pengelolaan anggaran, sistem voucher, hingga koordinasi 

lintas tim dan vendor eksternal. Selain itu, penulis juga terlibat dalam 

perencanaan, pelaksanaan serta evaluasi sebuah event. Selama menjalani program 

magang, penulis menyadari bahwa peran Advertising and Promotion Specialist 

bukan hanya sebagai pelaksana teknis, melainkan sebagai penghubung strategis 

antar departemen demi keberhasilan sebuah kampanye. Pengalaman ini menjadi 

bekal berharga dalam memahami alur kerja pemasaran ritel secara menyeluruh 

dan memperkuat kompetensi penulis untuk berkarier di bidang komunikasi 

pemasaran. 

Kata kunci: periklanan, promosi, kesadaran merek, strategi pemasaran, 

komunikasi pemasaran. 
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ADVERTISING AND PROMOTION SPECIALIST ACTIVITIES 

AT PT. PANEN LESTARI INDONESIA TO INCREASE BRAND 

AWARENESS AND SALES 

 
Jennefer Chandra 

 

ABSTRACT 

 

 

The rapid development of the retail industry and digital transformation has driven 

companies to adopt integrated marketing strategies. One emerging approach is 

the utilization of the Advertising & Promotion Specialist role in creating effective 

marketing campaigns. In response to this dynamic, the author undertook an 

internship at PT. Panen Lestari Indonesia (MAP Group), which oversees 

department stores such as SOGO, SEIBU, and Galeries Lafayette, serving as an 

Advertising & Promotion Specialist to gain practical experience based on 

academic learning. The purpose of this internship is to gain a real-world 

understanding of the work carried out in the Marketing department, as well as to 

implement the Marketing Communication practices that have been learned during 

university studies. These practical experince were instrumental in understanding 

daily tasks, including the development of marketing programs, budget 

management, voucher systems, and coordination across teams and external 

vendors. Additionally, the author was involved in planning, executing, and 

evaluating promotional events. Throughout the internship, the author realized that 

the role of Advertising & Promotion goes beyond technical execution—it 

functions as a strategic connector between departments to ensure campaign 

success. This experience provided valuable insight into the operational flow of 

retail marketing and strengthened the author’s professional competence in the 

field of marketing communication. 

Keywords: advertising, promotion, brand awareness, marketing strategy, 

marketing communication. 
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