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ABSTRAK

Holiday Inn & Suites Jakarta Gajah Mada dipilih sebagai tempat magang karena
memiliki team marcomm yang kuat dalam industri perhotelan di Indonesia. Tujuan
dari kerja magang ini adalah untuk mengimplementasikan konsep marketing
communication yang telah dipelajari selama masa perkuliahan dalam konteks dunia
kerja nyata. Perusahaan tempat kerja magang adalah Holiday Inn & Suites Jakarta
Gajah Mada, sebuah industri perhotelan dengan tingkat occupancy tertinggi di
kawasan Gajah Mada, Jakarta. Posisi yang dijalankan dalam aktivitas magang
adalah sebagai marketing communication intern di bawah departemen sales &
marketing. Tugas utama mencakup pembuatan konten media sosial, penyusunan
materi promosi, pendokumentasian kegiatan hotel, serta koordinasi dengan key
opinion leaders dan media. Konsep yang digunakan dalam laporan ini merujuk
pada komunikasi pemasaran terpadu. Kendala utama karena adanya disparitas
signifikan antara praktik di lapangan dan latihan yang telah dilakukan pada masa
kuliah. Dengan pemahaman teoritis yang sebelumnya dipelajari di perkuliahan.
Setelah menjalani masa magang selama 80 hari, dapat disimpulkan bahwa peran
marketing communication intern berkontribusi secara signifikan dalam menjaga
konsistensi pesan brand serta memperkuat engagement hotel dengan audiens
melalui kanal digital.

Kata kunci: Sales & Marketing, Marketing Communication Intern, KOL
Specialist, Content Creator
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Arsio Viriya Muliyawan

ABSTRACT

Holiday Inn & Suites Jakarta Gajah Mada was chosen as the internship site due to
its strong marketing communication team in the Indonesian hospitality industry.
The purpose of this internship is to implement marketing communication concepts
learned during university studies in a real-world professional setting. The company
is a prominent hospitality business with one of the highest occupancy rates in the
Gajah Mada area of Jakarta. The position undertaken during the internship was as
a Marketing Communication Intern under the Sales & Marketing Department.
Main responsibilities included creating social media content, developing
promotional materials, documenting hotel activities, and coordinating with key
opinion leaders and media. The concepts applied in this report are based on
integrated marketing communication as outlined. The main challenge faced during
the internship was the significant disparity between academic theory and practical
implementation in the field. After completing the 80-day internship, it can be
concluded that the role of a Marketing Communication Intern contributes
significantly to maintaining brand message consistency and strengthening the
hotel's engagement with its audience through digital channels.

Keywords: Sales & Marketing, Marketing Communication Intern, KOL Specialist,
Content Creator
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