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PERAN EVENT MARKETING INTERN DI PERGIKULINER
(Nathania Yunior San)

ABSTRAK

Laporan ini menjelaskan pengalaman magang pemagang sebagai Event Marketing
Intern di PT Online Media Guna (PergiKuliner). Pemagang berperan dalam
perencanaan strategis, pencarian tenant untuk Pop Up Festival, hingga
pelaksanaan dan evaluasi event. Metode kerja mencakup analisis situasi,
perencanaan media sosial, implementasi, serta penanganan komplain tenant
dengan dukungan PIC. Hasilnya, pemagang berhasil memahami proses kerja
Event Marketing, terlibat langsung dalam pelaksanaan event, serta
mengembangkan soft skills komunikasi dan problem solving. Diskusi
menunjukkan bahwa hubungan baik dengan pihak internal maupun eksternal
melalui komunikasi efektif serta strategi media sosial mendukung keberhasilan
event. Pengalaman ini diharapkan bermanfaat untuk karir di bidang Event
Marketing di masa depan.

Kata Kunci: Event Marketing, Perencanaan Strategis, PergiKuliner
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The Role of Event Marketing Internship at PergiKuliner
(Nathania Yunior San)

ABSTRACT

This report describes the author's internship experience as an Event Marketing
Intern at PT Online Media Guna (PergiKuliner). The author played a role in
strategic planning, tenant search for Pop Up Festival, and event implementation
and evaluation. The work methods included situation analysis, social media
planning, implementation, and handling tenant complaints with the support of the
PIC. As a result, the author successfully understood the Event Marketing work
process, was directly involved in event implementation, and developed
communication and problem-solving soft skills. The discussion showed that good
relationships with internal and external parties through effective communication
and social media strategies supported the success of the event. This experience is
expected to be beneficial for a career in Event Marketing in the future.

Kata Kunci: Event Marketing, Startegic Planning, PergiKuliner
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