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AKTIVITAS PENGELOLAAN KONTEN MEDIA SOSIAL DI
PT COOLVITA MAJU SEHAT DALAM MENINGKATKAN

PENJUALAN

Jessica Yeoko

ABSTRAK

Laporan ini membahas pengalaman kerja magang sebagai Content Creator
Intern di PT Coolvita Maju Sehat, sebuah perusahaan suplemen kesehatan
yang tengah berkembang pesat di Indonesia. Pemilihan perusahaan ini
dilatarbelakangi oleh meningkatnya kesadaran masyarakat akan pentingnya
menjaga kesehatan pasca pandemi, serta kebutuhan Coolvita untuk
memperkuat brand awareness melalui strategi pemasaran digital, khususnya
konten media sosial TikTok. Selama proses magang, penulis bertanggung
jawab dalam produksi konten, mulai dari perencanaan hingga pelaporan
performa. Kendala yang dihadapi meliputi aspek teknis seperti keterbatasan
akses ke aplikasi editing berbayar CapCut Pro, jaringan Wi-Fi yang tidak
stabil, dan belum adanya SOP (Standar Operasional Prosedur) tertulis
terkait kualitas konten; kendala manajerial seperti alokasi konten yang padat
dan miskomunikasi internal; serta kendala konseptual terkait pemahaman
strategi produksi konten yang belum diajarkan di perkuliahan. Solusi yang
dilakukan meliputi pembelian akun CapCut Pro secara mandiri, banking
footage untuk efisiensi waktu produksi, komunikasi intensif dengan
supervisor, serta pembelajaran mandiri melalui studi konten dan diskusi
dengan mentor. Magang ini memberikan wawasan praktis mengenai strategi
komunikasi digital yang efektif dan tantangan di industri konten pemasaran.

Kata kunci: kreator konten, media sosial, produksi konten TikTok
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SOCIAL MEDIA CONTENT MANAGEMENT ACTIVITIES AT

PT COOLVITA MAJU SEHAT TO INCREASE SALES

Jessica Yeoko

ABSTRACT

This report discusses the internship experience as a Content Creator Intern
at PT Coolvita Maju Sehat, a rapidly growing health supplement company
in Indonesia. The company was selected due to the increasing public
awareness of the importance of maintaining health after the pandemic, as
well as Coolvita's need to strengthen brand awareness through digital
marketing strategies, particularly TikTok social media content. During the
internship, the author was responsible for content production, from
planning to performance reporting. Challenges encountered included
technical issues such as limited access to the paid editing app CapCut Pro,
unstable Wi-Fi connections, and the absence of written Standard Operating
Procedures (SOP) regarding content quality; managerial challenges such
as a high content production workload and internal miscommunication, and
conceptual challenges related to content production strategies that had not
yet been taught in academic coursework. Solutions included purchasing a
CapCut Pro account independently, using a banking footage method to
improve production efficiency, maintaining intensive communication with
the supervisor, and engaging in self-directed learning through content
analysis and discussions with mentors. This internship provided practical
insights into effective digital communication strategies and the challenges of
the content marketing industry.

Keywords: content creator, social media, TikTok content production
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