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AKTIVITAS SOCIAL MEDIA MARKETING  

DI PT BALLER INDONESIA 
 (Cheryl Reina Filiansie) 

ABSTRAK 
 

Strategi social media marketing menjadi elemen penting dalam membangun 
identitas merek, terutama bagi brand yang menyasar generasi muda. PT Baller 
Indonesia merupakan brand koper lokal yang memanfaatkan TikTok sebagai 
kanal utama untuk menjangkau audiens melalui konten yang visual, 
interaktif, dan relevan. Peserta kerja magang ditempatkan sebagai Social 
Media Marketing Intern dan bertanggung jawab dalam pengelolaan dua akun 
TikTok, yaitu @ballerindonesia dan @lifeatballer. Aktivitas meliputi 
perencanaan konten, produksi video, penulisan caption, copywriting, hingga 
analisis performa bulanan. Selama pelaksanaan, beberapa kendala yang 
dihadapi antara lain keterbatasan fitur akun bisnis TikTok dalam mengakses 
audio viral, perubahan output konten secara mendadak, serta revisi konsep 
konten yang menyebabkan editorial plan perlu disusun ulang. Solusi yang 
dilakukan adalah pengeditan manual audio, penjadwalan ulang produksi, 
hingga kolaborasi dengan tim untuk menyusun ide konten baru. Melalui 
pengalaman ini, peserta kerja magang mempelajari bagaimana teori digital 
marketing diterapkan dalam praktik, sekaligus mengasah kemampuan  
komunikasi, kerja tim, dan pemecahan masalah. 
 
Kata kunci: Marketing Media Sosial, TikTok, Konten Digital, Strategi 
Komunikasi 
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SOCIAL MEDIA MARKETING ACTIVITIES  

AT PT BALLER INDONESIA  
(Cheryl Reina Filiansie) 

 

ABSTRACT 
 

Social media marketing strategy plays a crucial role in building brand 
identity, especially for brands targeting younger generations. PT Baller 
Indonesia is a local luggage brand that utilizes TikTok as its main platform 
to reach audiences through visual, interactive, and relevant content. The 
internship participant was placed as a Social Media Marketing Intern and 
was responsible for managing two TikTok accounts: @ballerindonesia and 
@lifeatballer. Activities included content planning, video production, caption 
writing, copywriting, and monthly performance analysis. During the 
internship, several challenges arose, including limited access to trending 
audio due to business account restrictions, sudden changes in content output, 
and content concept revisions that required the editorial plan to be 
restructured. Solutions included manual audio editing, rescheduling 
production, and team collaboration to generate new content ideas. Through 
this experience, the intern gained insights into the practical application of 
digital marketing theories while also improving communication, teamwork, 
and problem-solving skills. 
 
Keywords: Social Media Marketing, TikTok, Digital Content, 
Communication Strategy 
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