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PERAN CONTENT CREATOR PADA PT MOMENTA AGRIKULTURA 

 
Hanif Fajar Ramadhan 

 

ABSTRAK 

 

 

Pertumbuhan digitalisasi saat ini sudah banyak tersebar penggunanya, bahkan 

tingkat penetrasi pengguna internet di Indonesia saja pada tahun 2025 mencapai 

74,6%. Hal tersebut berpengaruh terhadap pelaku usaha dalam menerapkan 

berbagai strategi penjualan di media digital terutama content marketing untuk 

social media. Tujuan magang untuk mengetahui aktivitas kerja dari social media 

specialist, mengimplementasikan ilmu berkaitan dengan content creator/social 

media marketing dan copywriting, serta meningkatkan softskill dan hardskill. 

Posisi yang dipilih adalah content creator dengan tugas utama mengelola dan 

membuat content marketing untuk WhatsApp dan Instagram, membantu 

administrasi penjualan, dan melayani konsumen di Tokopedia. Konsep yang 

digunakan adalah design framework action plan dan juga copywriting. Kendala 

utama selama magang mulai dari sedikit ketidaksesuaian jobdesc ketika awal 

bekerja, tugas yang tumpang tindih, intervensi dan komunikasi yang kurang jelas, 

dan minimnya pembimbingan tugas. Kesimpulannya mengetahui aktivitas kerja 

social media specialist, implementasi ilmu yang terlaksana meski beberapa 

konsep tidak sempurna seperti evaluasi yang apa adanya, berkembangnya softskill 

dan hardskill pemagang 

 

Kata kunci: content creator, Social Media, Copywriting, content marketing 
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THE ROLE OF CONTENT CREATORS AT PT MOMENTA 

AGRIKULTURA 

 
Hanif Fajar Ramadhan 

 

ABSTRACT 

 

 

The current growth of digitalization has spread widely among users, with the 

internet penetration rate in Indonesia alone reaching 74.6% in 2025. This has 

influenced businesses in implementing various sales strategies in digital media, 

especially content marketing for social media. The internship's objective was to 

gain insight into the work activities of a social media specialist, apply knowledge 

related to content creation/social media marketing and copywriting, and enhance 

both soft and hard skills. The selected position was content creator, with primary 

responsibilities including managing and creating content marketing for WhatsApp 

and Instagram, assisting with sales administration, and serving customers on 

Tokopedia. The concepts employed were design framework action plans and 

copywriting. The main challenges during the internship included some 

discrepancies in the job description at the beginning of the internship, 

overlapping tasks, unclear interventions and communication, and limited 

guidance on tasks. In conclusion, the internship provided insight into the work 

activities of a social media specialist, the implementation of knowledge despite 

some imperfections in certain concepts, and the development of both soft and hard 

skills of the intern. 

Keywords: content creator, Social Media, Copywriting, content marketing 
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