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AKTIVITAS PENGELOLAAN MEDIA SOSIAL & EVENT

MARKETING DI PT. INDOFRESH

Hansel Lukito

ABSTRAK

Laporan ini disusun berdasarkan pengalaman magang penulis sebagai Marketing
Intern di PT Indofresh, salah satu perusahaan distribusi buah segar terbesar di
Indonesia. Pemilihan perusahaan ini didasarkan pada kesesuaiannya dengan minat
dan kompetensi penulis di bidang komunikasi strategis, khususnya marketing
communication. Selama masa magang, penulis terlibat langsung dalam berbagai
aktivitas seperti produksi konten media sosial, koordinasi visual, aktivasi event
promosi, hingga kolaborasi dengan Key Opinion Leader (KOL). Penulis juga
menerapkan teori komunikasi seperti Integrated Marketing Communication
(IMC), Uses and Gratifications, serta Media Richness Theory dalam konteks kerja
nyata. Tantangan yang dihadapi meliputi penyesuaian terhadap dinamika industri
yang cepat, keterbatasan waktu produksi konten, serta kebutuhan untuk menjaga
konsistensi pesan lintas media. Solusi yang diterapkan mencakup optimalisasi
perencanaan konten mingguan, peningkatan koordinasi antar divisi, serta
pemanfaatan feedback audiens sebagai dasar pengembangan strategi selanjutnya.
Pengalaman ini tidak hanya memperkaya pemahaman akademis, tetapi juga
membentuk kesiapan profesional penulis dalam menghadapi tantangan industri
komunikasi yang dinamis.

Kata kunci: event marketing, IMC, komunikasi pemasaran, komunikasi strategis
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SOCIAL MEDIA MANAGEMENT & EVENT MARKETING

ACTIVITIES AT PT. INDOFRESH

Hansel Lukito

ABSTRACT

This report is based on the author's internship experience as a Marketing Intern
at PT Indofresh, one of the largest fresh fruit distribution companies in Indonesia.
The company was selected due to its alignment with the authors interests and
competencies in strategic communication, particularly marketing communication.
During the internship, the author was directly involved in various activities,
including social media content production, visual coordination, event activation,
and collaboration with Key Opinion Leaders (KOL). Theoretical frameworks such
as Integrated Marketing Communication (IMC), Uses and Gratifications Theory,
and Media Richness Theory were applied in real work contexts. Challenges
encountered included adapting to the fast-paced industry, time limitations in
content production, and the need to maintain consistent messaging across media
platforms. Solutions implemented involved optimizing weekly content planning,
enhancing cross-division coordination, and utilizing audience feedback as a
foundation for future strategic improvements. This experience not only enriched
the author’s academic understanding but also developed professional readiness to
face the dynamic challenges of the communication industry.

Keywords: event marketing, IMC, marketing communication, strategic
communication
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