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AKTIVITAS KOL MANAGEMENT DI PT MIRANDA MODA 
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Aurelda Harry Prameselfin 

 
ABSTRAK 

 
Industri fesyen muslim di Indonesia mengalami pertumbuhan pesat seiring 
meningkatnya kesadaran masyarakat terhadap gaya hidup islami dan 
perkembangan media digital. PT Miranda Moda Indonesia melalui brand 
RiaMiranda, menjadi salah satu pionir modest fesyen muslim-muslimah di 
Indonesia dengan mengedepankan Ilmu Komunikasi pemasaran yang kreatif dan 
terintegrasi. Divisi marketing communication (komunikasi pemasaran) memegang 
peranan penting dalam mendukung kegiatan promosi produk melalui kolaborasi 
bersama KOL, mengadakan event, dan live streaming. Selama mengikuti program 
magang sebagai marketing communication Intern di divisi tersebut, peserta 
magang terlibat langsung dalam aktivitas pemasaran seperti KOL management, 
influencer (pemengaruh) approaching dan event peluncuran produk baru. Selain 
itu, peserta juga mendapatkan tantangan pada dunia nyata dalam penggunaan tools 
dan proses koordinasi komunikasi yang menuntut keterampilan interpersonal 
tinggi. Program ini bertujuan untuk mengembangkan soft skill dan hard skill serta 
memberikan pemahaman menyeluruh terhadap implementasi strategi pemasaran 
komunikasi dalam industri fesyen muslim. 

 
Kata kunci: Fesyen Muslim, Pemengaruh/KOL, Komunikasi Pemasaran, 

Magang, Media Sosial 
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KOL MANAGEMENT ACTIVITIES AT PT MIRANDA MODA INDONESIA 

(RIAMIRANDA) 

Aurelda Harry Prameselfin 

 
ABSTRACT 

The Muslim fashion industry in Indonesia is experiencing rapid growth along with 
increasing public awareness of the Islamic lifestyle and the development of digital media. 
PT Miranda Moda Indonesia, through its RiaMiranda brands, is one of the pioneers of 
modest Muslim fashion in Indonesia, prioritizing creative and integrated marketing 
communications. The marketing communications division plays a crucial role in supporting 
product promotion activities through collaborations with KOLs, organizing events, and live 
streaming. During the internship program as a marketing communications intern in the 
division, interns are directly involved in marketing activities such as KOL management, 
influencer approach, and new product launch events. In addition, participants also face 
real-world challenges in the use of communication tools and coordination processes that 
require high interpersonal skills. This program aims to develop soft and hard skills and 
provide a comprehensive understanding of the implementation of marketing communications 
strategies in the Muslim fashion industry. 

 
Keywords: Influencer/KOL, Internship, Marketing Communication, Muslim Fashion, 
Social Media 
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