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PERAN CONTENT PLANNER DALAM DIGITAL
MARKETING PADA LEMBAGA SENSOR FILM RI

Freddy Pratama Hartono
ABSTRAK

Industri perfilman Indonesia mengalami kemajuan yang sangat signifikan dalam
periode beberapa tahun belakangan ini. Lembaga Sensor Film Republik Indonesia
(LSF RI) berperan penting sebagai institusi negara dalam menyebarkan informasi
edukatif melalui platform digital yang berkembang dengan cepat di zaman
informasi seperti sekarang. Program magang ini bertujuan untuk menerapkan
konsep Digital Marketing yang telah dipelajari selama masa perkuliahan ke dalam
implementasi kerja praktis di sebuah lembaga pemerintahan. Penulis berposisi
sebagai content planner intern di Komisi III dengan tanggung jawab merancang
gagasan konten, menyusun skenario (script), serta mendukung tim produksi dalam
mengemas pesan melalui beragam format media seperti komik digital, meme
edukatif, dan video singkat. Fokus utama dalam laporan magang ini mengarah
pada komunikasi edukatif, Digital Marketing, dan penyesuaian pendekatan
komunikasi lintas generasi. Hambatan yang ditemui sepanjang periode magang
meliputi minimnya kebebasan berkreasi akibat peraturan yang ketat serta alur
birokrasi yang kompleks dalam proses validasi konten. Melalui pengalaman
magang selama lebih dari seratus hari, dapat disimpulkan bahwa penyampaian
informasi edukatif di institusi pemerintah memerlukan strategi komunikasi yang
fleksibel dan kooperatif supaya tetap menarik bagi generasi muda sambil
mempertahankan prinsip-prinsip kelembagaan.

Kata kunci: Content Planner, Digital Marketing, Komunikasi Edukatif
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THE ROLE OF CONTENT PLANNER IN DIGITAL
MARKETING AT THE RI FILM CENSORSHIP BOARD

Freddy Pratama Hartono
ABSTRACT

The Indonesian film industry has made significant progress in the past few
years. The Film Censorship Board of the Republic of Indonesia (LSF RI)
plays an important role as a state institution in disseminating educational
information through digital platforms that are developing rapidly in today's
information age. This internship program aims to apply the concept of
Digital Marketing that has been learned during the lecture period into
practical work implementation in a government institution. The author is an
internal content planner at Commission III with the responsibility of
designing content ideas, drafting scripts, and supporting the production
team in packaging messages through various media formats such as digital
comics, educational memes, and short videos. The main focus in this
internship report is on educational communication, digital marketing, and
adjusting the cross-generational communication approach. Obstacles
encountered throughout the internship period include the lack of creative
freedom due to strict regulations and complex bureaucratic flow in the
content validation process. Through more than a hundred days of internship
experience, it can be concluded that delivering educational information in
government institutions requires flexible and cooperative communication
strategies to remain attractive to the younger generation while maintaining
institutional principles.

Keywords:  Content  Planner,  Digital = Marketing,  Educational
Communication
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