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PERAN ACCOUNT EXECUTIVE INTERN DI PT MALEO 

KREATIF INDONESIA - MALEO AGENCY (FUTURE 

CREATIVE NETWORK GROUP) 
 Alexandra Maria Kristina Wijaya 

 

ABSTRAK 

Proyeksi pertumbuhan pasar periklanan di Indonesia yang terus meningkat 
menunjukkan bahwa industri ini memiliki peluang besar untuk terus berkembang. 
Maleo Agency memanfaatkan peluang tersebut dengan mengembangkan 
perusahaannya menjadi digital-first brand experience yang memiliki orientasi 
untuk membangun kembali keseluruhan narasi sebuah brand. Penulis menjalani 
peran sebagai Account Executive Intern yang termasuk dalam Account Department. 
Tujuan praktik kerja magang ini adalah memahami proses kerja Account 
Department, mengimplementasikan kemampuan dan pengetahuan yang diperoleh 
selama perkuliahan, serta mengembangkan soft-skill maupun hard-skill. Sebagai 
upaya mencapai tujuan tersebut, penulis berpartisipasi aktif dalam berbagai 
kegiatan, seperti mengikuti meeting, menulis Contact Report, mengirim Job 
Request, mengelola talent partnership, dan melakukan supervisi terhadap proses 
produksi content. Selama menjalani praktik kerja magang, penulis menghadapi 
beberapa tantangan, seperti materi perkuliahan yang didominasi oleh teori dan 
proses induction yang berlangsung cukup singkat. Meskipun begitu, konsep yang 
dipelajari dalam mata kuliah seperti Account Planning & Management, Effective 
Persuasive Communication, Internal Communication, serta Social Media & Mobile 
Marketing menjadi landasan bagi penulis dalam menjalankan tugas-tugas selama 
magang. Di samping itu, penulis juga aktif bertanya kepada rekan-rekan satu tim 
maupun lintas tim dan mencari di internet apabila terdapat hal yang kurang 
dipahami. Setelah menyelesaikan program praktik kerja magang selama 640 jam, 
penulis menyimpulkan bahwa peran seorang Account Executive tidak hanya 
pengirim atau penerima pesan saja, melainkan juga sebagai konsultan antara pihak 
internal dan klien secara strategis. 

Kata kunci: Account Executive Intern, Account Executive, Agensi, Periklanan 
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THE ROLE OF ACCOUNT EXECUTIVE INTERN AT PT 

MALEO KREATIF INDONESIA - MALEO AGENCY 

(FUTURE CREATIVE NETWORK GROUP) 
 Alexandra Maria Kristina Wijaya 

 

ABSTRACT 

 

The projected growth of the advertising markets in Indonesia reflects the industry’s 
strong potential to continue evolving. Maleo Agency takes part in this momentum 
by positioning itself as a digital-first brand experience agency that focuses on 
rebuilding a brand’s narrative. This internship aims to gain hands-on experience 
as an Account Executive Intern at Maleo while also developing soft skills and hard 
skills. The writer was assigned to the Account Department and was involved in 
various activities including attending meetings, writing contact reports, submitting 
job requests, managing talent partnerships, and supervising content production 
processes. During the internship, the writer encountered several challenges, 
particularly the gap between academic learning and professional practice, as well 
as a less comprehensive induction process. Despite these limitations, the writer was 
able to adapt by engaging with internal team, utilizing online resources, and 
applying theoretical knowledge acquired from university courses such as Account 
Planning & Management, Effective Persuasive Communication, Internal 
Communication, and Social Media & Mobile Marketing. After completing a 640-
hour internship, the writer concludes that the role of an Account Executive goes 
beyond delivering and receiving messages. It involves working as a strategic 
consultant who bridges internal teams and clients.  

Keywords: Account Executive Intern, Account Executive, Agency, Advertising 
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