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AKTIVITAS MARKETING COMMUNICATION INTERN DI 

HOTEL MERCURE TANGERANG BSD CITY 
Zephania Putri Simanjuntak 

 

 

ABSTRAK 
 
Industri perhotelan yang semakin kompetitif mendorong perlunya strategi 
komunikasi pemasaran yang efektif, khususnya di ranah digital. Hotel Mercure 
Tangerang BSD City merupakan hotel bintang empat di bawah jaringan Accor yang 
memiliki divisi Komunikasi Pemasaran yang aktif dalam membangun citra merek 
melalui media sosial dan kampanye digital. Tujuan dari kegiatan magang ini adalah 
untuk mempelajari praktik komunikasi pemasaran dalam industri perhotelan, 
khususnya melalui periklanan, pemasaran digital, media sosial, dan pemasaran 
langsung. Selama 640 jam kerja di Divisi Komunikasi Pemasaran, penulis terlibat 
dalam kegiatan utama pembuatan konten video digital, pengelolaan media sosial, 
serta dokumentasi berbagai acara hotel. Seluruh aktivitas tersebut mencerminkan 
penerapan strategi bauran komunikasi pemasaran secara praktis dalam 
meningkatkan visibilitas merek dan membangun keterlibatan audiens. 

Kata kunci: Komunikasi Pemasaran, Pemasaran Digital, Media Sosial, Pemasaran 
Langsung, Hotel Mercure Tangerang BSD Kota. 
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MARKETING COMMUNICATION INTERN ACTIVITIES IN 

HOTEL MERCURE TANGERANG BSD CITY 
Zephania Putri Simanjuntak 

 
 

ABSTRACT 

The increasingly competitive hospitality industry drives the need for effective 
marketing communication strategies, especially in the digital realm. Mercure 
Tangerang BSD City Hotel is a four-star hotel under the Accor network that has a 
Marketing Communications division that is active in building brand image through 
social media and digital campaigns. The purpose of this internship is to learn 
marketing communication practices in the hospitality industry, particularly through 
advertising, digital marketing, social media, and direct marketing. During 640 
working hours in the Marketing Communication Division, the author was involved 
in the main activities of digital video content creation, social media management, 
and documentation of various hotel events. All of these activities reflect the 
practical application of the marketing communication mix strategy in increasing 
brand visibility and building audience engagement. 

Keywords: Marketing Communication, Digital Marketing, Social Media, Direct 
Marketing, Mercure Tangerang BSD City Hotel. 
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