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ABSTRAK 

 

 

Latar belakang pemilihan tempat magang didasarkan pada pentingnya strategi 

pemasaran kreatif dalam menjaga daya saing industri penerbangan, terutama di 

tengah meningkatnya tuntutan pelanggan terhadap pengalaman yang berkesan. 

Tujuan dari kerja magang ini adalah untuk mengimplementasikan konsep brand 

activation dalam kegiatan pemasaran di industri aviasi. Perusahaan tempat kerja 

magang adalah PT. Garuda Indonesia (Persero), Tbk, yang merupakan maskapai 

penerbangan nasional Indonesia. Posisi yang diambil adalah sebagai intern di sub- 

divisi Marketing Creative Activation (CME) yang berada di bawah Direktorat 

Niaga. Tugas utama meliputi brainstorming konsep event, penyusunan presentasi 

kegiatan (deck), koordinasi lintas unit, serta monitoring langsung pada saat 

pelaksanaan event. Konsep yang digunakan dalam laporan magang ini adalah brand 

activation serta tahapan perencanaan event menurut teori Joe Goldblatt. Kendala 

utama selama kegiatan magang adalah kurangnya pengetahuan awal mengenai 

industri aviasi serta adanya batasan regulasi dan efisiensi anggaran yang cukup 

ketat. Hasil dari pelaksanaan program magang menunjukkan bahwa praktik 

marketing activation di industri aviasi memiliki dinamika tersendiri, dan 

pengalaman ini telah memperluas pemahaman penulis tentang bagaimana strategi 

pemasaran dapat diterapkan secara relevan dan adaptif sesuai karakteristik industri. 

 

 

Kata kunci: Brand Activation, Customer Engagement, Event Marketing, Garuda 

Indonesia, Strategic Communication, 
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Andi Bintang Rihhadatul Aisy 

 

ABSTRACT 

 

 

The background for selecting the internship position was based on the importance 

of creative marketing strategies in maintaining the competitiveness of the aviation 

industry, especially amid increasing customer demands for meaningful experiences. 

The objective of this internship was to implement brand activation concepts in 

marketing activities in the aviation industry. The internship company was PT. 

Garuda Indonesia (Persero), Tbk, Indonesia's national airline. The position taken 

was as an intern in the Marketing Creative Activation (CME) sub- division under 

the Commercial Directorate. The main tasks included brainstorming event concepts, 

preparing activity presentations (decks), coordinating across units, and monitoring 

directly during event implementation. The concepts used in this internship report 

are brand activation and event planning stages according to Joe Goldblatt's theory. 

The main challenges during the internship were the lack of foundational knowledge 

about the aviation industry and the strict regulatory boundaries and budget 

constraints. The results of the internship program demonstrated that marketing 

activation practices in the aviation industry have their own unique dynamics, and this 

experience has expanded the author's understanding of how marketing strategies 

can be applied in a relevant and adaptive manner according to the characteristics 

of the industry. 

 

 

Keywords: Brand Activation, Customer Engagement, Event Marketing, Garuda 

Indonesia, Strategic Communication 
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