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PERAN DIGITAL MARKETING INTERN

PADA IDEMU PT VIVERE MULTI KREASI

(Gabriella Christina Lianto)

ABSTRAK

Pemasaran digital pada era modern saat ini memiliki peran yang sangat
penting dan berpengaruh bagi para pelaku usaha termasuk PT VIVERE
Group. Dalam praktik kerja magang sebagai Digital Marketing Intern di PT
VIVERE Group, penulis turut menerapkan teori komunikasi marketing
communication, brand awareness, dan digital campaign, selama lima bulan
menjalani praktek kerja magang, penulis menghadapi kendala yaitu
kurangnya keterlibatan Supervisor lapangan dalam membimbing, memberi
arahan terkait jobdesk yang harus dijalankan, dan kurang informatif
terhadap jadwal event internal maupun eksternal perusahaan. Oleh karena
itu, diharapkan kedepannya perusahaan dapat menyediakan Supervisor
lapangan yang mampu memberikan arahan terkait tugas Intern yang sesuai
dengan kapasitas dan jobdesk yang seharusnya. Kendala ini berhasil diatasi
dengan bersikap proaktif dalam bertanya kepada Supervisor apabila arahan
yang diberikan kurang jelas, turut mencari referensi tugas yang diberikan
dari website resmi perusahaan, dan bertanya dengan sesama infern
perusahaan. Dengan begitu, penulis dapat menyelesaikan tugas dengan lebih
efektif serta memahami praktik pemasaran dan kampanye digital.

Kata kunci: Pemasaran Digital, Kampanye Digital, Digital Marketing
Intern, Idemu, Vivere Group, Vivere Multi Kreasi.
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PERAN DIGITAL MARKETING INTERN

PADA IDEMU PT VIVERE MULTI KREASI

(Gabriella Christina Lianto)

ABSTRACT (English)

Digital marketing in today's modern era plays an important and influential
role for businesses, including PT VIVERE Group. During the internship as a
Digital Marketing Intern at PT VIVERE Group, the author applied theories
of marketing communication, brand awareness, and digital campaigns.
Throughout the five-month internship period, the author encountered
several challenges, particularly the lack of involvement from the field
supervisor in providing guidance, task instructions, and information
regarding both internal and external company events. Therefore, it is
suggested that the company provide supervisors who are able to give clear
direction that aligns with the intern's responsibilities and capacity. These
challenges were overcome by being proactive in asking the supervisor for
clarification when instructions were unclear, searching for task references
from the company's official website, and discussing with fellow interns. As a
result, the author was able to complete the assigned tasks more effectively
and gain a better understanding of marketing practices and digital
campaigns..

Keywords: Digital Marketing, Digital Campaign, Digital Marketing Intern,
Idemu, Vivere Group, Vivere Multi Kreasi.
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