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PERAN SALES SPONSORSHIP DALAM EVENT OTOMOTIF DI
PT DYANDRA PROMOSINDO
Bernardus Dhana Galih Reswara

ABSTRAK

Industri event organizer merupakan salah satu sektor yang memiliki peran penting
dalam mendukung pertumbuhan industri otomotif di Indonesia, terutama melalui
penyelenggaraan pameran otomotif berskala nasional. PT Dyandra Promosindo
sebagai salah satu penyelenggara pameran otomotif bertanggung jawab
memastikan seluruh proses penyelenggaraan event berjalan optimal, salah satunya
melalui  pengelolaan sponsorship. Dalam implementasinya, pengelolaan
sponsorship memiliki fungsi untuk menjaga keberlangsungan hubungan bisnis
antara penyelenggara dengan sponsor, serta memastikan seluruh bentuk kerja sama
berjalan sesuai hak dan kewajiban yang telah disepakati. Agar proses pelaksanaan
sponsorship berjalan efektif, penerapan teori komunikasi digunakan sebagai dasar
pendekatan dalam praktik kerja. Konsep personal selling dengan model AIDA
diterapkan untuk mendukung kegiatan penjualan produk sponsorship secara
langsung kepada sponsor, khususnya dalam transaksi kebutuhan tambahan pada
saat acara berlangsung. Selain itu, prinsip komunikasi interpersonal diterapkan
dalam mendukung fungsi client handling agar terjalin komunikasi yang terbuka,
efektif, dan profesional antara pihak penyelenggara dengan sponsor. Pada situasi
tertentu, penerapan prinsip empati dalam komunikasi juga menjadi penting untuk
mendukung proses penanganan keluhan (complaint handling), dengan tujuan
menjaga kepercayaan sponsor dan kelancaran proses kerja. Melalui penerapan
konsep tersebut, sponsorship dapat berfungsi tidak hanya sebagai sumber
pendapatan acara, tetapi juga sebagai bagian dari upaya membangun relasi jangka
panjang antara perusahaan penyelenggara dan mitra sponsor.

Kata Kunci: Sales Sponsorship, Personal selling, Komunikasi Interpersonal,
Sponsorship Event
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THE ROLE AND ACTIVITIES OF SALES SPONSORSHIP IN
OTOMOTIF EVENTS AT PT DYANDRA PROMOSINDO

Bernardus Dhana Galih Reswara

ABSTRACT

The event organizer industry plays a crucial role in supporting the growth of the
otomotif industry in Indonesia, particularly through the implementation of national-
scale otomotif exhibitions. PT Dyandra Promosindo, as one of the leading event
organizers in this sector, holds the responsibility of ensuring that all processes
related to event execution, including sponsorship management, run effectively. The
main function of sponsorship management is to maintain sustainable business
relationships between the organizer and sponsors while ensuring that all
agreements regarding rights and obligations are properly fulfilled. To optimize
sponsorship implementation, relevant communication theories are applied as the
foundation for practical work activities. The AIDA (Attention, Interest, Desire,
Action) model is utilized to support personal selling efforts, particularly in offering
additional operational needs to sponsors during the event. Furthermore, the
principles of interpersonal communication are implemented to strengthen client
handling, establishing open, effective, and professional communication between the
organizer and sponsors. In certain situations, the application of empathy in
communication is also essential in complaint handling processes, with the aim of
maintaining sponsor trust and ensuring smooth operations. Through the
application of these concepts, sponsorship functions not only as a source of event
revenue but also as part of a broader strategy to build long-term relationships
between the organizer and sponsor partners.

Keywords: Sales Sponsorship, Personal selling, Interpersonal Communication,
Sponsorship Event
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