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ABSTRAK 

 

 

Pemilihan tempat magang didasarkan pada tingginya pertumbuhan industri 

makanan dan minuman di Indonesia yang diiringi dengan meningkatnya aktivitas 

promosi berbasis event management. Tujuan dari kegiatan magang ini adalah untuk 

mengimplementasikan pengetahuan akademik, khususnya yang berkaitan dengan 

mata kuliah Brand Storytelling, Special Event and Brand Activation ke dalam 

praktik kerja nyata; meningkatkan kemampuan soft skill dan hard skill sebagai 

bekal profesional setelah masa studi; serta membangun relasi dengan profesional di 

lingkungan internal dan eksternal perusahaan. Perusahaan yang menjadi tempat 

kerja magang adalah Akang Group, khususnya pada unit RM Payakumbah yang 

bergerak di sektor kuliner modern dengan konsep makanan Minang. Posisi yang 

diambil dalam kegiatan magang adalah Event Marketing Intern yang berada di 

bawah Divisi Marketing & Creative. Tugas utama posisi ini meliputi penyusunan 

konsep acara, pengelolaan kegiatan pra-acara (pre-event), pelaksanaan teknis di 

hari-H (event delivery), serta penyusunan evaluasi pasca-acara (post-event). Konsep 

yang digunakan dalam laporan magang ini adalah teori manajemen event yang 

terdiri atas tiga tahap utama yaitu pre-event, event delivery, dan post-event 

berdasarkan (Bladen et al., 2022). Kendala utama yang dihadapi dalam pelaksanaan 

magang adalah keterbatasan ruang observasi dalam pengambilan keputusan 

strategis dan minimnya kejelasan pembagian tugas di awal penempatan. Setelah 

menjalani program magang selama 640 jam, diperoleh kesimpulan bahwa 

keterlibatan langsung dalam tiap tahapan event memberikan pemahaman yang 

mendalam mengenai penerapan teori yang telah dipelajari selama perkuliahan. 

Selain itu, kegiatan magang ini turut mendorong peningkatan kemampuan penulis 

melalui pengalaman kerja yang menuntut koordinasi, ketepatan, dan adaptasi di 

lingkungan profesional. Magang ini juga membuka peluang untuk membangun 

relasi dengan pihak internal perusahaan dan mitra eksternal, yang menjadi modal 

penting dalam pengembangan karier dan jejaring profesional ke depannya. 

 

Kata kunci: event marketing, magang, pre-event, event delivery, post-event 
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EVENT MARKETING ACTIVITIES INTERNSHIP AT AKANG 

GROUP (RM PAYAKUMBUAH) 

Naura Syiffa Amalia 

 

ABSTRACT 

 

The selection of the internship placement was based on the significant growth of 

the food and beverage industry in Indonesia, accompanied by an increasing trend 

in event-based promotional activities. The purpose of this internship was to 

implement academic knowledge—particularly from the courses Brand Storytelling, 

Special Event, and Brand Activation—into real-world professional practice; to 

enhance soft skills and hard skills as future career capital; and to build connections 

with professionals from both internal and external environments of the company. 

The internship was conducted at Akang Group, specifically under the unit RM 

Payakumbah, which operates in the modern culinary sector with a Minangkabau 

food concept. The position undertaken during the internship was Event Marketing 

Intern under the Marketing & Creative Division. The main responsibilities included 

event concept development, management of pre-event activities, technical execution 

on the event day (event delivery), and post-event evaluation. The theoretical 

framework applied in this report refers to the three main stages of event 

management—pre-event, event delivery, and post-event—based on(Bladen et al., 

2022). The main challenges faced during the internship were limited access to 

strategic decision-making processes and a lack of clarity in task distribution at the 

beginning of the placement. After completing 640 hours of internship, it can be 

concluded that active involvement in each event phase provided a deep 

understanding of how theoretical knowledge acquired during university is applied 

in professional settings. In addition, the internship helped improve the intern's 

personal competencies through experiences that required coordination, precision, 

and adaptability in a professional environment. This internship also provided 

valuable opportunities to build relationships with internal teams and external 

partners, serving as a strong foundation for future career development and 

professional networking. 

 

Keywords: event marketing, internship, pre-event, event delivery, post-event 
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