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PERAN SOCIAL MEDIA MARKETING DI PT. CITRA USAHA 

LAMINDO 

 (Dimas Putra Ariyanto) 

ABSTRAK 

 

Di tengah pesatnya perkembangan era digital yang mengubah cara 

komunikasi dan strategi bisnis, pengalaman praktis menjadi kebutuhan 

esensial bagi mahasiswa, sehingga universitas mewajibkan program magang 

guna membekali mereka dengan kompetensi yang relevan. Laporan ini 

merangkum pengalaman magang Penulis di Divisi Social Media Marketing 

PT. Citra Usaha Lamindo, perusahaan distributor terkemuka, yang 

berlangsung dari 3 Februari 2023 hingga 2 Juni 2025. Tujuan magang ini 

adalah untuk memahami operasional pemasaran media sosial, 

mengaplikasikan teori perkuliahan seperti Visual & Photographic 

Communication dan Special Event ke dalam praktik nyata, serta 

mengembangkan hard skill dan soft skill yang relevan. Penulis terlibat dalam 

riset kolaborasi sponsorship dan produksi konten visual seperti desain poster 

dan editing video. Kendala seperti tantangan komunikasi kredibilitas, 

keterbatasan lisensi aplikasi, serta gangguan koneksi internet diatasi secara 

mandiri dengan menggunakan hotspot pribadi dan membeli lisensi aplikasi. 

Pengalaman ini memperkaya profesionalisme dan kesiapan penulis 

menghadapi dunia kerja, dengan saran bagi perusahaan untuk menyediakan 

lisensi resmi aplikasi serta meningkatkan infrastruktur jaringan demi 

menunjang efisiensi dan kualitas kerja tim. 

 

Kata kunci : Social Media Marketing, Visual & Photographic 

Communication, Special Event 
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THE ROLE OF SOCIAL MEDIA MARKETING AT PT. CITRA 

USAHA LAMINDO  

(Dimas Putra Ariyanto) 

 

ABSTRACT (English) 

 

Amid the rapid development of the digital era, which has fundamentally 

transformed communication methods and business strategies, practical 

experience has become essential for students, prompting universities to 

mandate internship programs to equip them with relevant competencies. This 

report summarizes the Author’s internship experience in the Social Media 

Marketing Division at PT. Citra Usaha Lamindo, a leading distribution 

company, from February 3, 2023, to June 2, 2025. The internship aimed to 

understand the company’s social media marketing operations, apply 

academic theories such as *Visual & Photographic Communication* and 

*Special Event* into real-world practice, and develop both hard and soft 

skills. The Author participated in sponsorship collaboration research and the 

production of visual content, including poster design and video editing. 

Challenges such as communication credibility issues, limited application 

licenses, and internet connectivity disruptions were overcome independently, 

for example by using personal mobile hotspots and purchasing licenses. This 

experience significantly enhanced the Author’s professionalism and 

readiness for the workforce. Based on observations, it is recommended that 

the company provide official licenses for design and editing applications and 

improve network infrastructure to support team efficiency and work quality. 

 

 

Keywords: Social Media Marketing, Visual & Photographic Communication, 

Special Event  
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