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ABSTRAK 

 

The growth of the digital advertising industry over the past decade has significantly 
increased the demand for strategic talent in communication and digital marketing. 
This internship report is based on practical work experience as a Digital Strategist 
Intern at OLRANGE, a digital advertising agency. The main objective of the 
internship was to implement campaign planning skills, conduct audience research, 
and develop content briefs tailored to the needs of clients from various sectors. This 
report adopts the conceptual frameworks of Integrated Brand Campaign and 
Account Planning to guide a comprehensive approach to campaign development. 
One of the primary challenges encountered during the internship was the gap 
between academic theories and real-world professional practices, particularly in 
terms of strategic planning and delivering messages through visual presentations. 
After completing approximately one hundred days of internship, this project 
highlights the importance of strategic thinking agility and visual communication 
skills as essential competencies not only in advertising but across broader 
professional contexts. 
. 
 

Kata kunci: digital advertising, communication strategy, content brief, brand 

campaign, audience research 
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DIGITAL STRATEGIST ACTIVITIES IN THE STRATEGY 
DEPARTMENT OF ALVA DIGITAL ADVERTISING 

Andre Kusuma 
 

ABSTRACT 

 

The background for choosing an internship place is the growth of the digital 
advertising industry in the last ten years. The purpose of this internship is to 
implement the concept of copywriting in the company where the internship is. The 
company where the internship is located is a multinational advertising agency, 
namely Ogilvy which is an advertising agency under WPP. The position chosen in 
the internship activity is a copywriter in the Creative Department. The job 
description of a copywriter is to create advertising ideas and plans and execute 
them in the form of advertisements for various types of media. The concept used in 
this internship report is the advertising concept and the concept of copywriting. 
The main obstacle in the internship process is that there are differences in the work 
structure of multinational advertising agencies when compared to the creative work 
process in the literature. After conducting an internship for a hundred days, it was 
concluded that there was a difference between the creative process of copywriting 
in traditional media and digital media. 
 

Keywords:<<digital advertising>>, <<strategic communication>>, <<content 

briefing>>, <<brand campaign>>, <<audience research>> 
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