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AKTIVITAS SOCIAL MEDIA MARKETING PADA
DIVISI MARKETING DI JHL GROUP

Chelsea Diandra

ABSTRAK

Strategi pemasaran digital atau digital marketing sangat bermanfaat pada era yang
serba digital, terutama untuk perusahaan, termasuk PT Kontek Aja. Saya
berkesempatan untuk melaksanakan praktik kerja magang sebagai seorang Digital
Marketing Intern pada holding company dari JHL Group, yakni PT Kontek Aja
dengan mempraktekan teori content marketing strategy yang dikemukakan oleh Heidi
Cohen (2013) mengenai build strategy, create content, execute content, distribute
content, measure & revise content yang selaras dengan tugas serta tanggung jawab
saya. Selain itu, saya juga menerapkan beberapa teori komunikasi seperti social media
management untuk meningkatkan performa media sosial PT Kontek Aja. Kendala
yang dihadapi oleh saya selama proses praktik kerja magang adalah tidak hanya pada
minim pengalaman serta informasi mengenai semua unit brand JHL Group, tetapi
terdapat culture shock terhadap cara bekerja atau proses bekerja pada kantor yang
berbeda dari umumnya. Oleh sebab itu, diharapkan perusahaan bisa memberikan
informasi atau training sebelum karyawan baru mulai agar menghindari kesalahan
dalam penyampaian informasi kepada konsumen maupun juga kepada anggota dalam
kantor. Namun, kendala tersebut berhasil diatasi dengan bantuan mentor serta
pembelajaran mandiri melalui website dan media sosial PT Kontek Aja.

Kata Kunci: Media Sosial, Digital Marketing, Strategi Pemasaran, Strategi
Pemasaran Digital



SOCIAL MEDIA MARKETING ACTIVITY IN
THE JHL GROUP MARKETING DIVISION

Chelsea Diandra

ABSTRACT

Digital marketing strategies or digital marketing are very useful in the digital era,
especially for companies, including PT Kontek Aja. I had the opportunity to carry out
an internship as a Digital Marketing Intern at the holding company of the JHL Group,
namely PT Kontek Aja by practicing the content marketing strategy theory proposed
by Heidi Cohen (2013) regarding build strategy, create content, execute content,
distribute content, measure & revise content which is in line with my duties and
responsibilities. Apart from that, I also apply several communication theories such as
social media management to improve PT Kontek Aja's social media performance. The
obstacle I faced during the internship process was not only the lack of experience and
information regarding all JHL Group brand units, but there was a culture shock
regarding the way of working or the process of working in an office that was different
from the general one. Therefore, it is hoped that companies can provide information or
training before new employees start in order to avoid errors in conveying information
to consumers and also to members in the office. However, these obstacles were
successfully overcome with the help of mentors and independent learning through the
PT Kontek Aja website and social media.

Keywords: Social Media, Digital Marketing, Marketing Strategy, Digital Marketing
Strategy
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