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ABSTRAK 

 

Kegiatan magang di PT Victory International Futures dilaksanakan mulai 14 Maret 

hingga 26 Juni 2025 dengan fokus pada penerapan strategi Integrated Marketing 

Communication (IMC) dalam meningkatkan kesadaran merek dan kepercayaan 

nasabah terhadap layanan perdagangan berjangka. Selama magang, penulis 

terlibat langsung dalam berbagai aktivitas komunikasi pemasaran terpadu seperti 

penyusunan konten digital, presentasi produk, dan interaksi dengan calon nasabah 

yang menunjukkan bahwa sinergi antar saluran komunikasi sangat penting untuk 

menciptakan pesan yang konsisten dan efektif. Kesimpulan dari kegiatan ini 

menunjukkan bahwa penerapan IMC di PT Victory International Futures sudah 

cukup baik, terutama dalam hal komunikasi digital, namun masih perlu 

peningkatan pada koordinasi antardivisi serta pelatihan komunikasi personal bagi 

staf. Oleh karena itu, disarankan agar perusahaan terus mengembangkan kapasitas 

SDM dalam pemanfaatan teknologi pemasaran digital dan memperkuat integrasi 

lintas fungsi untuk mendukung efektivitas strategi IMC secara menyeluruh. 

 

 

Kata Kunci: Digital Marketing, Integrated Marketing Communication, 

Komunikasi Pemasaran, Loyalitas Nasabah, Strategi Komunikasi, PT Victory 

International Futures, Magang. 
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INTEGRATED MARKETING COMMUNICATION ACTIVITIES AT PT 

VICTORY INTERNATIONAL FUTURES 

Russell Haven 

 

ABSTRACT 

 

The internship at PT Victory International Futures was conducted from March 14 

to June 26, 2025, focusing on the implementation of Integrated Marketing 

Communication (IMC) strategies to enhance brand awareness and client trust in 

futures trading services. During the internship, the author was directly involved in 

various IMC activities such as digital content creation, product presentations, and 

client interactions, which demonstrated the importance of synergy across 

communication channels in delivering consistent and effective messages. The 

findings indicate that the application of IMC at PT Victory International Futures 

is fairly effective, particularly in digital communication. However, improvements 

are still needed in interdepartmental coordination and staff training in personal 

communication. Therefore, it is recommended that the company continue to 

develop human resource capacity in utilizing digital marketing technologies and 

strengthen cross-functional integration to enhance the overall effectiveness of 

IMC strategies. 

 

 

Keywords: Digital Marketing, Integrated Marketing Communication, Internship, 

Marketing Communication, PT Victory International Futures, Client Loyalty, 

Communication Strategy. 
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