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ANALISIS PENGARUH BRAND AMBASSADOR SEVENTEEN
SCOUPS, VERNON, DAN WONWOO, BRAND TRUST, DAN

BRAND IMAGE TERHADAP PURCHASE DECISION CHITATO

Clarissa Aurelie Liputra

ABSTRAK

Persaingan dalam industri makanan ringan, khususnya kategori keripik dan
kerupuk, semakin ketat dengan hadirnya berbagai merek baru di pasar.
Sebagai market leader, Chitato perlu mempertahankan posisinya dengan
strategi pemasaran yang efektif. Salah satu strategi yang diterapkan adalah
menggandeng brand ambassador dari grup K-pop SEVENTEEN, yaitu
S.Coups, Vernon, dan Wonwoo, guna meningkatkan daya tarik konsumen.
Penelitian ini bertujuan untuk menganalisis pengaruh brand ambassador,
brand trust, dan brand image terhadap purchase decision produk Chitato.
Metode penelitian yang digunakan adalah kuantitatif dengan penyebaran
kuesioner kepada 110 responden yang familiar dengan Chitato dan
SEVENTEEN. Data dianalisis menggunakan regresi linear berganda. Hasil
penelitian menunjukkan bahwa variabel independen brand trust, dan brand
image berpengaruh positif dan signifikan terhadap purchase decision. Hal ini
menegaskan pentingnya penguatan kepercayaan dan citra merek dalam
mempertahankan dominasi pasar.

Kata kunci: Brand Ambassador, Brand Trust, Brand Image, Purchase
Decision, Seventeen
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THE INFLUENCE OF SEVENTEEN BRAND AMBASSADOR
SCOUPS, VERNON, AND WONWOO, BRAND TRUST, AND

BRAND IMAGE ON CHITATO PURCHASE DECISIONS

Clarissa Aurelie Liputra

ABSTRACT (English)

Competition in the snack food industry, particularly in the chips and crackers
category, is becoming increasingly intense with the emergence of various new
brands in the market. As a market leader, Chitato must maintain its position
through effective marketing strategies. One of the strategies implemented is
the collaboration with brand ambassadors from the K-pop group
SEVENTEEN—S.Coups, Vernon, and Wonwoo—to enhance consumer
appeal. This study aims to analyze the influence of brand ambassadors, brand
trust, and brand image on the purchase decision of Chitato products. The
research method used is quantitative, involving a questionnaire distributed to
110 respondents familiar with both Chitato and SEVENTEEN. The data were
analyzed using multiple linear regression. The results show that the
independent variables brand trust and brand image have a positive and
significant effect on purchase decision. This highlights the importance of
strengthening brand trust and brand image in sustaining market dominance.

Keywords: Brand Ambassador, Brand Trust, Brand Image, Purchase
Decision, Seventeen
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