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PERAN INTERN COPYWRITER DI
OLRANGE DIGITAL ADVERTISING AGENCY

Scholastika Santa Aditya Hapsari

ABSTRAK

Pemilihan tempat proses kerja magang ini didasari oleh pertumbuhan industri
periklanan digital berkembang pesat dalam beberapa tahun terakhir. Pertumbuhan
industri periklanan digital menciptakam kebutuhan strategi komunikasi yang lebih
efektif dan relevan, terutama dalam praktik penyampaian pesan melalui
copywriting. Tujuan dari kerja magang ini adalah untuk mengimplementasikan
konsep-konsep yang didapatkan selama masa kuliah, sesuai dengan kebutuhan
praktik copywriting dalam lingkungan kerja perusahaan tempat magang.
Perusahaan yang menjadi tempat kerja magang adalah Olrange Digital Advertising
Agency yang merupakan salah satu agensi periklanan digital lokal terkemuka di
bawah naungan ALV A Digital Network. Posisi yang diambil selama periode kerja
magang adalah sebagai copywriter dalam Departemen Kreatif dan pekerjaan
utamanya meliputi brainstorming, copywriting, content writing, dan content
production. Dari proses tersebut, ditemukan bahwa terdapat kesenjangan antara
pembelajaran di bangku kuliah dengan standar praktik di dunia industri. Laporan
ini menekankan pentingnya peran copywriter sebagai penghubung antara merek
dan audiens melalui komunikasi yang strategis dan menarik di era digital.

Kata kunci: Agensi Kreatif, Agensi Periklanan, Copywriter, Copywriting,
Periklanan Digital

vii
Aktivitas Intern Copywriter di Olrange Digital Advertising Agency, Scholastika Santa Aditya Hapsari, Universitas

Multimedia Nusantara



THE ROLE OF A COPYWRITER INTERN AT
OLRANGE DIGITAL ADVERTISING AGENCY

Scholastika Santa Aditya Hapsari

ABSTRACT

The selection of the internship placement was based on the rapid growth of the
digital advertising industry in recent years. This growth has led to the increasing
need for more effective and relevant communication strategies, particularly in
delivering messages through copywriting. The main objective of this internship was
to implement the concepts learned during university studies in accordance with the
practical demands of copywriting within a professional work environment. The
internship took place at Olrange Digital Advertising Agency, one of Indonesia’s
leading local digital advertising agencies under the ALVA Digital Network. The
intern held the position of copywriter within the Creative Department, with key
responsibilities including brainstorming, copywriting, content writing, and content
production. Through this experience, it was found that there is a gap between
academic learning and the practical standards of the industry. This report
highlights the crucial role of copywriters as a bridge between brands and audiences
through strategic and engaging communication in the digital era.

Keywords: Advertising Agency, Copywriter, Copywriting, Creative Agency, Digital

Advertising
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