DAFTAR PUSTAKA

Albrighton, T. (2018). Copywriting Made Simple: How to write powerful and
persuasive copy that sells. Norwich: ABC Business Communications Ltd.

ALVA. (2025). ALVA Onboarding Playbook. [ALVA] HRD Onboarding
Playbook. ALVA.

Andrews, J. C., & Shimp, T. A. (2018). Advertising, Promotion, and other aspects
of Integrated Marketing Communication (10th ed.). Boston: Cengage
Learning.

Bates, T. (2021). Mind Mapping 3 Manuscripts in 1 Book, Including: How to Mind
Map, How to Focus Your Mind and How to Study Effectively. Troye Bates.

Belch, G. E., & Belch, M. A. (2021). Advertising and Promotion: An Integrated
Marketing Communications Perspective 12e. New York: McGraw-Hill
Education.

Buzan, T. (2018). Mind Map Mastery. Watkins Publishing.

Campaign Asia. (2021). Volare Advertising Network. Retrieved from Portofolio:
https://www.campaignasia.com/agencyportfolio/Company/9291,advertisin
g-agency,volare-advertising-network.aspx

Clow, K. E., & Baack, D. (2021). Integrated Advertising, Promotion, and
Marketing Communications (Global ed.). United Kingdom: Pearson.

DENZA. (2025). Instagram DENZA  Indonesia. = Retrieved from
https://www.instagram.com/denza_idn?utm_source=ig web button share
_sheet&igsh=ZDNIZDcOMzIxNw==

FILMA. (2025, April 11). Andalan Mama dari FILMA. Retrieved from
https://www.instagram.com/p/DITQX9gTwSe/?7utm_source=ig_web_copy
_link&igsh=MzRIODBINWFIZA==

FILMA. (2025, Juni 11). Anti Keras! Tips Rahasia Bikin Kue Kering Tetap Renyah.
Retrieved from andalanmama.id:
https://andalanmama.id/article/detail/Anti%20Keras!%20Tips%20Rahasia
%20Bikin%20Kue%20Kering%20Tetap%20Renyah

Future Creative Network. (2025). Future Creative Network. Retrieved from About:
https://www.futurecreativenetwork.com/about

Kemp, S. (2025). Digital 2025: Global Advertising Trends. London: DataReportal.
Kemp, S. (2025). Digital 2025: Indonesia. London: DataReportal.

King, P. (2016). Persuasion Tactics: Covert Psychology Strategies to Influence,
Persuade, & Get Your Way (Without Manipulation). Create Space
Independent Publishing Platform.

Kingsnorth, S. (2016). Digital Marketing Strategy: An integrated approach to
online marketing. Kogan Page Limited.

41

Peran Intern Copywriter di Olrange Digital Advertising Agency, Scholastika Santa Aditya Hapsari, Universitas Multimedia Nusantara



Kotler, P., Kartajaya, H., & Setiawan, 1. (2019). Marketing 4.0: Bergerak dari
Tradisional ke Digital. Jakarta: PT Gramedia Pustaka Utama.

Marketing Excellence Awards. (2024). 2024 Winners. Retrieved from marketing-
interactive.com: https://awards.marketing-interactive.com/marketing-
excellence-1d/2024-
winners/#:~:text=Image%20Gold%20Bank%20DBS%?20Indonesia,Found
ation%20Agency%3A%20ALV A%20Digital%20Network

Moriarty, S., Mitchell, N., & Wells, W. (2015). Advertising & IMC Principles and
Practice, tenth edition. Harlow: Pearson Education.

Olrange. (2025). Home. Retrieved from Olrange.com: https://olrange.com/

Olrange. (2025). Olrange Onboarding Playbook. Olrange-Onboarding Playbook.
Olrange.

Perloff, R. M. (2017). The Dynamics of Persuasion: Communication and Attitudes
in the 21th Century (Sixth Edition ed.). Oxon: Routledge.

Sheridan, M. (2019). They Ask, You Answer A Revolutionary Approach to Inbound
Sales, Content Marketing, and Today’s Digital Consumer, Revised and
Updated. New Jersey: John Wiley & Sons.

Shimp, Terrence A.; Andrews, J. Craig. (2018). Advertising Promotion and Other
Aspects of Integrated Marketing Communications (10 ed.). South-Western:
Cengage Learning.

Torta, S., & Minuty, V. (2018). Storyboarding: Turning Script to Motion. David
Pallai.

Volare. (2025). About Us. Retrieved from Volare: https://www.volare.co.id/about-
us

Yoe, C. (2019). Principles of Risk Analysis Decision Making Under Uncertainty
(2nd ed.). Taylor & Francis Group.

Zinque, N. (2017). The Power of Brainstorming: The Key to Generating Powerful
and Original Solutions. 50Minutes.com.

42

Peran Intern Copywriter di Olrange Digital Advertising Agency, Scholastika Santa Aditya Hapsari, Universitas Multimedia Nusantara



