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AKTIVITAS BRAND ACTIVATION INEWS MEDIA GROUP 

Mohamad Syafriza Ramadhan Zain 

ABSTRAK 
Laporan ini disusun sebagai hasil dari praktik kerja magang yang dilaksanakan oleh 

penulis selama empat bulan pada perusahaan iNews Media Group, pada posisi 

Marketing Implementer Intern. Tujuan dari kegiatan ini adalah untuk memahami 

secara langsung proses kerja pemasaran khususnya pada industri penyiaran televisi, 

terkait dengan pelaksanaan benefit sponsor dan koordinasi komunikasi antar divisi. 

Selama menjalankan magang, penulis terlibat dalam berbagai aktivitas seperti 

monitoring liputan tayang sponsor, supervisi benefit dalam program reguler dan 

special event, hingga pengelolaan materi iklan seperti TVC dan time signal. Selain 

itu, penulis juga menemukan dan mengamati penerapan konsep-konsep komunikasi 

pemasaran seperti Brand Activation, Integrated Marketing Communication (IMC), 

Business-to-Business (B2B) Communication, dan Special Events. Melalui 

pengalaman tersebut, penulis memperoleh pemahaman baru mengenai peran media 

televisi dalam mendukung strategi komunikasi perusahaan, serta tantangan teknis 

dan manajerial yang dihadapi dalam proses kerja. Laporan ini diharapkan dapat 

memberikan gambaran praktis bagi mahasiswa maupun pihak lain yang ingin 

memahami alur kerja implementasi pemasaran di industri media penyiaran. 

Kata Kunci: marketing implementer, iNews, komunikasi pemasaran, Brand 

Activation, IMC, Special Events, sponsorship, media televisi.  
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AKTIVITAS BRAND ACTIVATION INEWS MEDIA GROUP 

Mohamad Syafriza Ramadhan Zain 

ABSTRACT 
This report is prepared as the outcome of a four-month internship conducted by the 

author at iNews Media Group, in the position of Marketing Implementer Intern. 

The objective of this internship was to gain hands-on experience and a practical 

understanding of marketing processes, particularly within the television 

broadcasting industry, with a focus on sponsor benefit execution and 

interdepartmental communication coordination. During the internship, the author 

was involved in various activities such as monitoring sponsored news coverage, 

supervising sponsor benefits in both regular programs and special events, and 

managing advertising materials such as TV commercials (TVCs) and time signals. 

In addition, the author observed the implementation of key marketing 

communication concepts including Brand Activation, Integrated Marketing 

Communication (IMC), Business-to-Business (B2B) Communication, and Special 

Events. Through this experience, the author gained new insights into the role of 

television media in supporting corporate communication strategies, as well as the 

technical and managerial challenges encountered in the field. This report is 

intended to provide practical insight for students and other parties interested in 

understanding the marketing implementation workflow within the broadcast media 

industry. 

Keywords: marketing implementer, iNews, marketing communication, Brand 

Activation, IMC, special events, sponsorship, television media. 
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