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ABSTRAK 

 

 

Pemanfaatan Search Engine Optimization (SEO) dan strategi konten pada platform digital ialah 

bentuk dukungan dalam kegiatan pemasaran di PT. BIIS Griya Nadhi, sebuah perusahaan yang 

bergerak di bidang pengembangan perangkat lunak, desain grafis, pembuatan website, serta 

layanan lainnya. Fokus utama dari kegiatan magang ini adalah memahami penerapan SEO 

dalam meningkatkan visibilitas website perusahaan, serta keterlibatan dalam pembuatan konten 

yang relevan dan menarik di berbagai platform digital. Metode pelaksanaan magang meliputi 

observasi langsung, pendampingan tim digital marketing, serta praktik pembuatan konten 

berbasis SEO yang diintegrasikan dalam layanan website dan media sosial. Hasil kegiatan 

menunjukkan bahwa strategi SEO yang diterapkan secara konsisten mampu meningkatkan 

peringkat pencarian serta memperluas jangkauan audiens. Selain itu, pengelolaan konten yang 

kreatif dan sesuai kebutuhan perusahaan turut meningkatkan efektivitas komunikasi digital. Hal 

ini menegaskan pentingnya sinergi antara SEO dan konten digital dalam mendukung layanan 

teknologi informasi dan pengembangan solusi digital di era industri 4.0. 

Kata kunci: SEO, Konten Digital, BIIS Corp, Software Developer, Website, Digital Marketing 



ix 

Pemanfaatan SEO dan Konten Platform Digital Pada PT Biis Griya Nadhi, Fakhri Anggara 
Putra, Universitas Multimedia Nusantara 

 

UTILIZATION OF SEO AND DIGITAL PLATFORM CONTENT 

AT PT BIIS GRIYA NADHI 

Fakhri Anggara Putra 

 

 

ABSTRACT 

The utilization of Search Engine Optimization (SEO) and content strategies on digital 

platforms serves as a form of support in marketing activities at PT BIIS Griya Nadhi, a 

company engaged in software development, graphic design, website creation, and other 

digital services. The main focus of this internship was to understand the application of 

SEO in enhancing the visibility of company websites, as well as involvement in the 

creation of relevant and engaging content across various digital platforms. The 

internship activities included direct observation, mentoring with the digital marketing 

team, and hands-on practice in developing SEO-based content integrated into website 

services and social media. The results indicate that consistently implemented SEO 

strategies can significantly improve search rankings and expand audience reach. In 

addition, creative content management tailored to company needs contributes to more 

effective digital communication. This highlights the importance of synergy between SEO 

and digital content in supporting information technology services and the development 

of digital solutions in the era of Industry 4.0. 

Keywords: SEO, Digital Content, BIIS Corp, Software Developer, Website, Digital 

Marketing 
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