DAFTAR PUSTAKA

Badan  Pusat  Statistik.  (2022).  Statistik  pemuda  Indonesia  2022.
https://www.bps.go.id/publication/2022/11/14/bf8bd246460674152¢25199
3/statistik-pemuda-indonesia-2022.html

Bhandari, R., & Bimo, A. (2022). The power of short video content: A study on
Instagram Reels. Jurnal Komunikasi Digital, 5(2), 77-85.

Chaffey, D., & Ellis-Chadwick, F. (2019). Digital marketing: Strategy,
implementation, and practice (7th ed.). Pearson Education Limited.

Elliot, A. J., & Maier, M. A. (2012). Color-in-context theory. In P. Devine & A.
Plant (Eds.), Advances in experimental social psychology (Vol. 45, pp. 61—
125). Academic Press.
https://doi.org/10.1016/B978-0-12-394286-9.00002-0

Gregory, A. (2000). Planning and managing public relations campaigns: A
strategic approach. Kogan Page.

Jenkins, H., Ford, S., & Green, J. (2013). Spreadable media: Creating value and
meaning in a networked culture. New York University Press.

Kaye, D. B. V., Chen, X., & Zeng, J. (2022). TikTok and the "algorithmized self":
A new model of online exposure. Social Media + Society, 8(1).
https://doi.org/10.1177/20563051221097881

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson
Education.

Lavie, T., & Tractinsky, N. (2004). Assessing dimensions of perceived visual
aesthetics of websites. International Journal of Human-Computer Studies,
60(3), 269-298. https://doi.org/10.1016/].i1hes.2003.09.002

Manovich, L. (2017). Instagram and contemporary image. http://manovich.net

Manovich, L. (2020). Instagram and contemporary image. University of San
Diego Press.

Marwick, A. (2015). Instafame: Luxury selfies in the attention economy. Public
Culture, 27(1), 137-160. https://doi.org/10.1215/08992363-2798379

Rabiger, M. (2009). Directing: Film techniques and aesthetics (4th ed.). Focal
Press.

Rose, G. (2016). Visual methodologies: An introduction to researching with visual
materials (4th ed.). SAGE Publications.

Saito, Y. (2007). Everyday aesthetics. Oxford University Press.

88

Aktivitas Kampanye Digital..., Richie Ardianto, Universitas Multimedia Nusantara


https://www.bps.go.id/publication/2022/11/14/bf8bd246460674152c25f993/statistik-pemuda-indonesia-2022.html
https://www.bps.go.id/publication/2022/11/14/bf8bd246460674152c25f993/statistik-pemuda-indonesia-2022.html
https://doi.org/10.1016/B978-0-12-394286-9.00002-0
https://doi.org/10.1177/20563051221097881
https://doi.org/10.1016/j.ijhcs.2003.09.002
http://manovich.net/
https://doi.org/10.1215/08992363-2798379

Schafer, R. M. (1993). The soundscape: Our sonic environment and the tuning of
the world. Destiny Books.

Schafer, R. M. (1994). The soundscape: Our sonic environment and the tuning of
the world. Destiny Books.

Setiawan, R. (2023). Digitalisasi kearifan lokal dalam masyarakat pedesaan: Antara
peluang dan tantangan. Jurnal llmu Sosial Digital, 3(1), 34-50.

Smith, L. (2012). Digital media tools (3rd ed.). Focal Press. Spedagi movement.
(n.d.). Papringan Market. https://spedagi.org/papringan-market/

Wijaya, R., & Hartanto, A. (2022). Kampanye digital untuk pelestarian budaya
lokal: Studi kasus komunitas anak muda di Salatiga. Jurnal Komunikasi
Sosial, 10(2), 112—125.

Yuliani, M., & Kurniawan, F. (2021). Pemberdayaan komunitas melalui media
sosial: Studi pada kampung kreatif di Jawa Barat. Jurnal Komunikasi
Komunitas, 8(1), 45-60.

89

Aktivitas Kampanye Digital..., Richie Ardianto, Universitas Multimedia Nusantara


https://spedagi.org/papringan-market/

