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KETERIKATAN KONSUMEN

Christabel Orleans Setiaji Adiwana

ABSTRAK

Program MBKM Kewirausahaan memberikan kesempatan bagi mahasiswa
untuk terlibat langsung dalam pengembangan bisnis rintisan. Melalui
program ini, penulis turut berperan dalam perancangan strategi merek Terran,
sebuah brand parfum lokal yang mengusung nilai-nilai budaya Asia Timur
sebagai narasi utama. Terran berfokus pada penciptaan pengalaman
emosional melalui aroma dan storytelling sinematik sebagai media promosi
utama. Penulis terlibat dalam riset budaya, pengembangan narasi, serta
penyusunan konsep visual yang mendukung identitas brand. Setiap varian
parfum dikembangkan dengan filosofi budaya berbeda, kemudian
diterjemahkan dalam bentuk video sinematik yang disesuaikan dengan
karakter aroma. Proses yang dilalui mencakup penyusunan storyboard,
pengawasan produksi, hingga pascaproduksi. Pengalaman ini memberikan
pemahaman mengenai pentingnya konsistensi pesan brand, riset yang
relevan, serta kolaborasi tim kreatif dalam mendukung strategi pemasaran.
MBKM kewirausahaan tidak hanya mendorong kreativitas, tetapi juga
memperkuat kemampuan adaptif dan komunikasi dalam konteks kerja nyata.

Kata kunci: Storytelling, Sinematik, Pemasaran kreatif
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BRAND STRATEGY PLAN TO CREATE CONSUMER

ENGAGEMENT

Christabel Orleans Setiaji Adiwana

ABSTRACT

The MBKM Entrepreneurship Program provides students with the
opportunity to be directly involved in the development of startup businesses.
Through this program, the author contributed to the brand strategy design
for Terran, a local perfume brand that highlights East Asian cultural values
as its main narrative. Terran focuses on creating emotional experiences
through scent and cinematic storytelling as its primary promotional medium.
The author was involved in cultural research, narrative development, and the
formulation of visual concepts that support brand identity. Each perfume
variant was developed with a distinct cultural philosophy and then translated
into cinematic videos tailored to the character of each scent. The process
included storyboard development, production supervision, and post-
production. This experience provided insights into the importance of brand
message consistency, relevant research, and creative team collaboration in
supporting marketing strategies. The MBKM entrepreneurship program not
only encourages creativity but also strengthens adaptability and
communication skills within a real work context.

Keywords: Storytelling, Cinematic, Creative Marketing
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