DAFTAR PUSTAKA

Backhaus, K., & Tikoo, S. (2004). Conceptualizing and Researching Employer Branding. The
Career Development International, 26(1), 80-93.

Chaffey, D., & Smith, P. (2017). Digital Marketing Excellence: Planning, Optimizing and
Integrating Online Marketing. Taylor & Francis.

Georgieva, A., & Djoukanova, A. (2014). Content Marketing: New Opportunities for
Building Strong Brands Online. Lund University.

Kaplan, A. M., & Haenlein, M. (2020). Users of The World, Unite! The Challenges and
Opportunities of Social Media. Business Horizons, 53(1), 59-68.

Kiplangat, B. (2025). Social Media for Business Statistics 2025. Cropink.
https://cropink.com/social-media-for-business-statistics

Kotler, P., & Keller, K. L. (2012). Marketing Management (14th ed.). Pearson Education.

Marsh, C., Guth, D. W., & Short, B. P. (2017). Strategic Writing: Multimedia Writing for
Public Relations, Advertising and More (4th ed.). Routledge.

Nasrullah, R. (2015). Teori Media- Sosial: Perspektif Komunikasi, Kultur, dan
Sosio-Teknologi. Simbiosa Rekatama Media.

Trading Economics. (2025). [Indonesia  Retail Sales YoY. Bank Indonesia.

https://tradingeconomics.com/indonesia/retail-sales-annual

Tuten, T. L. (2020). Social Media Marketing (2nd ed.). SAGE Publications.

31
Aktivitas Social Media. .., Vanessa Olivia, Universitas Multimedia Nusantara


https://cropink.com/social-media-for-business-statistics
https://cropink.com/social-media-for-business-statistics
https://tradingeconomics.com/indonesia/retail-sales-annual
https://tradingeconomics.com/indonesia/retail-sales-annual

