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ABSTRAK

Transformasi digital yang pesat di Indonesia menimbulkan tantangan seperti
keterbatasan talenta teknologi dan minimnya akses pendanaan bagi startup.
PT Computrade Technology International (CTI) merespons hal tersebut
melalui dua inisiatif utama, yaitu Indonesia Cloud Community (iCCom) dan
Alpha Momentum. Selama menjalani program magang sebagai generic
marketing intern, pemagang terlibat langsung dalam berbagai aktivitas
strategis yang mencakup pengelolaan komunitas, kemitraan eksternal, serta
perencanaan dan distribusi konten di media sosial. Keterlibatan ini
memberikan pemahaman praktis tentang penerapan komunikasi strategis
dalam konteks B2B, terutama dalam membangun hubungan jangka panjang
dengan komunitas dan mitra industri. Pemagang juga belajar menghadapi
tantangan dunia kerja, seperti adaptasi terhadap ritme profesional dan
dinamika industri teknologi yang dinamis. Pengalaman magang ini
menunjukkan bahwa komunikasi strategis tidak hanya soal menyampaikan
pesan, tetapi juga menjadi alat penting untuk membangun kredibilitas dan
memperluas koneksi perusahaan. Melalui iCCom dan Alpha Momentum,
pemagang melihat langsung bagaimana inisiatif komunikasi yang terarah
dapat menjadi kontribusi nyata perusahaan dalam memperkuat ekosistem
digital di Indonesia.

Kata kunci: community relations, content marketing, email blast, media
sosial, venture capital
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Pricillia Qeisya Tranzie Tan

ABSTRACT (English)

The rapid growth of digital transformation in Indonesia has brought
challenges such as the shortage of tech talent and limited funding
opportunities for startups. PT Computrade Technology International (CTI)
responded to these issues through two main initiatives: Indonesia Cloud
Community (iCCom) and Alpha Momentum. During the internship program
as a generic marketing intern, the intern was involved in a range of strategic
activities, including community management, external partnerships, as well
as content planning and distribution on social media. This experience
provided practical understanding of how strategic communication is applied
in a business-to-business (B2B) setting, particularly in building long-term
relationships with communities and industry stakeholders. The intern also
learned to adapt to a professional work environment and the dynamic nature
of the technology industry. Overall, the internship showed that
communication plays a vital role not only in delivering messages, but also in
strengthening credibility and expanding a company’s network. Through
iCCom and Alpha Momentum, the intern gained valuable insight into how
focused communication efforts can support a company’s contribution to the
growth of Indonesia’s digital ecosystem.

Keywords: community relations, content marketing, email blast, social
media, venture capital
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