DAFTAR PUSTAKA

Aisyah, T. L., & Alfikri, M. (2023). Analisis model komunikasi aisas (attention,
interest, search, action dan share) pada beauty platform (studi kasus: brand
somethinc di female daily). Jurnal Indonesia: Manajemen Informatika Dan
Komunikasi, 4(2), 616-626. https://doi.org/10.35870/jimik.v4i2.261

American Psychiatric Association. (2022). Diagnostic and statistical manual of
mental disorders fifth edition text revision (Fifth). American Psychiatric
Association.

Baskoro, M. L. (2020). Penggunaan peso model dalam perancangan strategi
online marketing untuk program studi desain komunikasi visual. Titik Imaji,
3(1), 45-50. https://doi.org/http://dx.doi.org/10.30813/.v3i1.2117

Fan, P, Lang, G,, Yan, B., Lei, X., Guo, P., Liu, Z., & Yang, F. (2021). A method
of segmenting apples based on gray-centered rgb color space. Remote
Sensing, 13(6), 1-17. https://doi.org/10.3390/rs13061211

Hanington, B., & Martin, B. (2021). Universal methods of design 125 ways to
research complex problems, develop innovative ideas, and design effective
solutions. Quarto Publishing Group USA Inc.

Hanlon, A., & Tuten, T. L. (2022). The sage handbook of social media marketing.
SAGE Publications Ltd.

Irena, P. (2023). Respon pengguna shopee pada iklan shopee cod dengan model
aisas (attention, interest, search, action, & share). Jurnal Audience: Jurnal
Ilmu Komunikasi, 6(2), 255-266.

Javed, S., Rashidin, M. S., & Xiao, Y. (2022). Investigating the impact of digital
influencers on consumer decision-making and content outreach: using dual
aisas model. Economic Research-Ekonomska Istrazivanja , 35(1), 1183—
1210. https://doi.org/10.1080/1331677X.2021.1960578

Larzelere, R. E., Morris, A. S., & Harrist, A. W. (2013). Authoritative parenting.
American Psychological Association.

Matusitz, J. (2022). Fundamentals of public communication campaigns (1st ed.).
Wiley Blackwell.

Morioka, A., & Stone, T. (2006). Color design workbook. Rockport Publishers,
Inc.

Nassaji, H. (2020). Good qualitative research. SAGE Publications Ltd.
https://doi.org/10.1177/1362168820941288

123
Perancangan Kampanye untuk..., Bartolomeus Bhimo P, Universitas Multimedia Nusantara



Raihan, M., Khairi, M. R, Putri, N. P. Y., Lubis, N. D. S., Rizka, R. F., &
Harahap, N. (2024). Pengaruh game online terhadap komunikasi orang tua
dan anak: studi kasus sdn 104188 medan krio. Journal of Social Humanities
and Education, 3(3), 1-15.
https://doi.org/https://doi.org/10.55606/concept.v3i2.1355

Rawat, P., Chowdhury, Dr. K., & Singh, Dr. R. (2021). Typography and its
effectiveness in contemporary graphic design. Webology, 18(4), 1972-1978.
https://doi.org/10.29121/web/v18i4/21

Rianingtyas, A. K., & Wardani, K. K. (2019). Perancangan user interface aplikasi
mobile sebagai media promosi digital umkm tour dan travel. Jurnal Sains
Dan Seni ITS, 7(2), 118-123.

Slowikowski, S., Burns, P., Ellmers, G., & Tootell, H. (2021). The value of the
peso framework in strategic communications for community nonprofit
organisations. Asia Pacific Public Relations Journal, 23.

Strizver, 1. (2014). Type rules. John Wiley & Sons, Inc.

Sudirman, A. A., Madjo, D., & Nasir, Y. (2023). Hubungan penggunaan
smartphone dengan perkembangan pada anak usia pra sekolah di tk azzahra
boalemo. Jurnal limu Kesehatan Dan Gizi (JIG), 1(2), 80-89.

Sugiyama, K., & Andree, T. (2011). The dentsu way: secrets of cross switch
marketing from the worlds most innovative advertising agency. McGraw-
Hill.

Wicaksana, R. R., & Kristiana, N. (2021). Kampanye sosial stop toxic sebagai
upaya membangun sikap positif bermain game. Jurnal Barik, 2(2), 202-214.
https://ejournal.unesa.ac.id/index.php/JDKV/

Wulandari, R. (2016). Hubungan antara kontrol diri dan kecanduan game online
pada remaja di warnet lorong cempaka dalam kelurahan 26 ilir palembang.
Jurnal Fakultas Psikologi Universitas Bina Darma Palembang, 1-15.
https://adoc.pub/rupita-wulandari-program-studi-psikologi-fakultas-
psikologi-.html

Yusadhi, E. E., & Mansoor, A. Z. (2020). Kajian kampanye sosial world wildlife
fund: the last selfie. Jurnal Bahasa Rupa, 3(2), 129-136.
https://doi.org/https://doi.org/10.31598

Zaini, M., & Soenarto, S. (2019). Persepsi orangtua terhadap hadirnya era
teknologi digital di kalangan anak usia dini. Jurnal Pendidikan Anak Usia
Dini, 3(1), 254-264. https://doi.org/10.31004/obsesi.v3i1.127

124
Perancangan Kampanye untuk..., Bartolomeus Bhimo P, Universitas Multimedia Nusantara



