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ANALISIS FAKTOR YANG MEMENGARUHI BEHAVIORAL

INTENTION TO USE APLIKASI E-GROCERY ASTRO

(Nadzwa Alfiya Fauza)

ABSTRAK

Pandemi telah mengubah perilaku belanja konsumen, di mana salah satu
dampak signifikan adalah kebiasaan berbelanja secara online. Sejak pandemi
2020, aplikasi e-grocery telah mengalami pertumbuhan yang signifikan di
Indonesia, dengan permintaan untuk layanan belanja online yang melonjak.
Meskipun belanja online semakin populer, konsumen Indonesia cenderung
lebih memilih belanja di toko fisik pasca-pandemi. Astro menghadapi
tantangan dalam mempertahankan pengguna dan bersaing dengan platform e-
grocery besar, karena pangsa pasar yang masih kecil jika dibandingkan
dengan pesaing. Selain itu, adanya ulasan negatif dari pengguna juga yang
mempengaruhi niat mereka untuk terus menggunakan aplikasi Astro. Oleh
karena itu, penelitian ini dilakukan dengan tujuan untuk meneliti faktor-faktor
yang dapat mendorong minat terus menggunakan pada aplikasi e-grocery
Astro. Peneliti menggunakan Technology Acceptance Model (TAM) yang
telah diperluas dengan penambahan sejumlah konstruk. Data penelitian ini
diperoleh dengan melakukan penyebaran kuesioner online yang diolah
dengan metode regresi linear berganda menggunakan sofiware IBM SPSS
Statistics versi 26. Target sampel yang digunakan dalam penelitian ini adalah
145 responden. Hasil penelitian ini menunjukkan bahwa Perceived
Enjoyment, Perceived Risk, dan Subjective Norms memiliki pengaruh
terhadap Behavioral Intention to Use aplikasi e-grocery Astro. Sedangkan
Perceived Usefulness dan Perceived Ease of Use tidak memiliki pengaruh
terhadap Behavioral Intention to Use aplikasi e-grocery Astro.

Kata kunci: Perceived Usefulness, Perceived Ease of Use, Perceived
Enjoyment, Perceived Risk, Subjective Norms, Behavioral Intention to Use
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ANALYSIS OF FACTORS AFFECTING BEHAVIORAL

INTENTION TO USE THE ASTRO E-GROCERY APPLICATION

(Nadzwa Alfiya Fauza)

ABSTRACT (English)

The pandemic has changed consumer shopping behavior, with one significant
impact being the shift towards online shopping. Since 2020, e-grocery
applications have experienced significant growth in Indonesia, with a surge
in demand for online shopping services. However, despite the increasing
popularity of online shopping, Indonesian consumers tend to prefer shopping
in physical stores post-pandemic. Astro faces challenges in retaining users
and competing with larger e-grocery platforms due to its smaller market
share compared to its competitors. Additionally, negative reviews from users
have influenced their intention to continue using the Astro app. Therefore,
this study aims to investigate the factors that can drive continued usage
intention for the Astro e-grocery app. The researcher used the Technology
Acceptance Model (TAM), extended with additional constructs. Data for this
study was collected through an online questionnaire, analyzed using multiple
linear regression with IBM SPSS Statistics version 26. The target sample
consisted of 145 respondents. The results show that Perceived Enjoyment,
Perceived Risk, and Subjective Norms have an influence on Behavioral
Intention to Use the Astro e-grocery app, while Perceived Usefulness and
Perceived Ease of Use do not have an effect on Behavioral Intention to Use
the Astro e-grocery app.

Keywords: Perceived Usefulness, Perceived Ease of Use, Perceived
Enjoyment, Perceived Risk, Subjective Norms, Behavioral Intention to Use
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