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ANALISIS PENGARUH ATTITUDE TOWARDS CONSUMPTION OF 

VEGAN PRODUCTS TERHADAP PURCHASE INTENTION: TELAAH 

PADA PRODUK KECANTIKAN VEGAN DENGAN MEREK BASE  

(Rachel Nindyasari) 

ABSTRAK 

 

Kesadaran terhadap produk kecantikan vegan semakin meningkat di kalangan 

masyarakat Indonesia, khususnya karena manfaat kesehatan dan lingkungan yang 

ditawarkan. Salah satu merek yang sedang berkembang di pasar adalah BASE, 

sebuah produk kecantikan vegan lokal. Penelitian ini bertujuan untuk menganalisis 

pengaruh Health Awareness, Environmental Concerns, dan Animal Welfare 

terhadap Attitudes towards Consumption of Vegan Products, Involvement with 

Vegan Products, dan implikasinya terhadap Purchase Intention. Penelitian ini 

menggunakan pendekatan Theory of Planned Behavior (TPB), sebagai model 

analisis. Serta, penelitian ini mengumpulkan data sebanyak 120 responden melalui 

survey kuesioner dengan likert 1-7, yang dilakukan secara online dengan kriteria 

screening yang telah ditentukan, yaitu konsumen potensial BASE yang memiliki 

kesadaran tentang produk vegan namun belum pernah membeli produk BASE. 

Hasil penelitian menunjukkan bahwa Health Awareness dan Environmental 

Concerns berpengaruh positif signifikan terhadap Attitudes towards Consumption 

of Vegan Products, sementara Animal Welfare tidak memiliki pengaruh yang 

signifikan. Selanjutnya, Attitudes towards Consumption of Vegan Products 

memberikan dampak positif terhadap Involvement with Vegan Products, yang pada 

akhirnya memengaruhi Purchase Intention secara positif. Studi ini memberikan 

implikasi manajerial bagi BASE untuk lebih fokus pada edukasi manfaat kesehatan 

dan lingkungan dari produk kecantikan vegan serta menciptakan pengalaman yang 

meningkatkan keterlibatan konsumen dengan produk vegan. Data diolah 

menggunakan metode Structural Equation Modelling (SEM) dengan bantuan 

SmartPLS 4. 

 

 

Kata kunci: vegan beauty, Theory of Planned Behavior (TPB), purchase intention, 

attitudes towards consumption, involvement with vegan products. 
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THE INFLUENCE OF ATTITUDE TOWARDS CONSUMPTION OF 

VEGAN PRODUCTS ON PURCHASE INTENTION: A STUDY ON BASE 

AS A VEGAN BEAUTY BRAND 

 (Rachel Nindyasari) 

ABSTRACT  

 

Awareness of vegan beauty products is increasing among Indonesian consumers, 

especially because of their health and environmental benefits. BASE, a local vegan 

beauty brand, is one of the emerging brands in this market. This study examines the 

effects of Health Awareness, Environmental Concerns, and Animal Welfare on 

Attitudes towards Consumption of Vegan Products, Involvement with Vegan 

Products, and their impact on Purchase Intention. The research uses the Theory of 

Planned Behaviour (TPB) as the analytical framework. Data were collected from 

120 respondents through an online survey using a 7-point Likert scale. Respondents 

were chosen based on specific criteria, targeting potential BASE consumers who 

are aware of vegan products but have never purchased BASE products. The 

findings show that Health Awareness and Environmental Concerns significantly 

influence Attitudes towards Consumption of Vegan Products, while Animal Welfare 

does not have a significant effect. Additionally, Attitudes towards Consumption of 

Vegan Products positively influence Involvement with Vegan Products, which 

positively impact s Purchase Intention. This study suggests that BASE should focus 

on educating consumers about vegan beauty products' health and environmental 

benefits and creating experiences that enhance consumer engagement with vegan 

products. Data were analysed using the Structural Equation Modelling 

(SEM) method through SmartPLS 4 software. 

 

Keywords: vegan beauty, Theory of Planned Behavior (TPB), purchase intention, 

attitudes towards consumption, involvement with vegan products. 
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