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ANALISA FUNGSI PRODUCT SELECTION, STORE 

ENVIRONMENT, EXPERIENCE, FRICTIONLESS, AND 

SOCIAL RESPONSIBLE DARI MANAJEMEN OPERASIONAL 

RETAIL TERHADAP STORE SUSTAINABILITY RETAIL 

SWALAYAN FOODHALL  

 Gunawan Santoso 

ABSTRAK 

 

Perubahan perilaku belanja konsumen akibat kemajuan teknologi digital dan 

pandemi COVID-19 telah memengaruhi bisnis ritel di Indonesia. Salah 

satunya berdampak pada toko retail swalayan fisik, termasuk Foodhall. 

Penelitian ini bertujuan untuk menganalisis pengaruh Product Selection, 

Store Environment, Experience, Frictionless, dan Social & Responsible 

terhadap Store Sustainability. Hasil penelitian ini diharapkan dapat 

membantu pelaku ritel merancang strategi agar tetap kompetitif di tengah 

persaingan dengan e-commerce. Penelitian dilakukan dengan metode 

kuantitatif menggunakan analisis regresi linier berganda. Data diperoleh dari 

150 responden yang merupakan konsumen Foodhall. Hasil penelitian 

menunjukkan bahwa semua variabel independen berpengaruh signifikan 

terhadap Store Sustainability. Variabel Product Selection memiliki pengaruh 

paling besar, menunjukkan pentingnya keberagaman dan kualitas produk. 

Selain itu, Store Environment dan Experience juga berperan penting dalam 

menciptakan pengalaman belanja yang baik. Variabel Frictionless 

menekankan pentingnya fleksibilitas transaksi dan jam operasional, 

sedangkan Social & Responsible menyoroti manfaat keberlanjutan dan 

program loyalitas. Penelitian ini memberikan panduan strategis untuk 

meningkatkan daya saing toko swalayan fisik di era digital. 

 

Kata kunci: Store Sustainability, Product Selection, Retail Strategy, 

Physical Retail Stores, E-commerce.  
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ANALYSIS OF PRODUCT SELECTION, STORE 

ENVIRONMENT, EXPERIENCE, FRICTIONLESS, AND 

SOCIAL RESPONSIBILITY IN RETAIL OPERATIONS 

MANAGEMENT ON STORE SUSTAINABILITY OF FOODHALL 

RETAIL STORES 

 Gunawan Santoso 

 

ABSTRACT (English) 

 

Changes in consumer shopping behavior due to the advancement of digital 

technology and the COVID-19 pandemic have significantly impacted the 

retail industry in Indonesia. One of the effects is observed in physical retail 

grocery stores, including Foodhall. This study aims to analyze the influence 

of Product Selection, Store Environment, Experience, Frictionless, and 

Social & Responsible on Store Sustainability. The findings of this research 

are expected to assist retailers in designing strategies to remain competitive 

amidst the growing competition from e-commerce. The study was conducted 

using a quantitative method with multiple linear regression analysis. Data 

were collected from 150 respondents who are customers of Foodhall. The 

results indicate that all independent variables significantly influence Store 

Sustainability. Product Selection emerged as the most influential variable, 

highlighting the importance of product diversity and consistent quality. 

Additionally, Store Environment and Experience play significant roles in 

creating a positive shopping experience. The Frictionless variable 

emphasizes the importance of transaction flexibility and operating hours, 

while Social & Responsible underlines the benefits of Sustainability 

initiatives and loyalty programs. This research provides strategic guidance 

to enhance the competitiveness of physical grocery stores in the digital era. 

 

Keywords: Store Sustainability, Product Selection, Retail Strategy, Physical 

Retail Stores, E-commerce.  
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