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PERANCANGAN DESTINATION BRANDING  

KAPUAS WATERFRONT 

(Michelle Naritha) 

ABSTRAK 
 
Kapuas Waterfront merupakan salah satu destinasi wisata di kota Pontianak yang 
satu-satunya berlokasi di Alun Sungai Kapuas, destinasi ini memiliki potensi besar 
dalam mendukung pariwisata lokal, terutama mewujudkan visi misi Kota Pontianak 
yang ingin meningkat jumlah wisatawasan domestik maupun mancanegara. 
Namun, hasil wawancara dengan pihak Disporapar Kota Pontianak menunjukkan 
bahwa terdapat mispersepsi akan keberadaan Kapuas Waterfront di mata 
masyarakat lokal yang masih mengganggapnya sebagai kawasan pemukiman, 
sehingga menghambat perkembangan Kapuas Waterfront sebagai wisata unggul di 
Kota Pontianak. Tujuan Penelitian ini adalah merancang destination branding yang 
mampu membentuk citra dan persepsi Kapuas Waterfront sebagai destinasi wisata 
unggul di Kota Pontianak. Metode perancangan yang digunakan adalah The Design 
Process oleh Alina Wheeler dan Rob Meyerson, yang meliputi tahapan conducting 
research, clarifying strategy, designing identity, creating touchpoints, managing 
assets. Penulis menggunakan metodologi perancangan kualitatif yang meliputi 
teknik pengumpulan data berupa observasi, wawancara, penyebaran kuesioner, 
studi eksisting, serta studi referensi. Hasil riset menunjukkan perlunya perancangan 
destination branding yang mampu membentuk citra serta memperlihatkan 
keunikan dan keberagaman wisata, atraksi, budaya, wahana rekreasi, dan kuliner di 
Kapuas Waterfront secara lebih menarik dan terarah.  

 

Kata kunci: Kapuas Waterfront, pariwisata lokal, destination branding 
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THE DESIGN OF DESTINATION BRANDING FOR 

KAPUAS WATERFRONT 

 (Michelle Naritha) 
 

ABSTRACT (English) 

Kapuas Waterfront is one of the tourism destinations in Pontianak City, uniquely 
located in the Alun Sungai Kapuas area. This destination holds significant potential 
to support local tourism, particularly in realizing Pontianak City's vision of 
increasing the number of domestic and international tourists. However, interviews 
with the Disporapar (Youth, Sports, and Tourism Office) of Pontianak City reveal 
a misperception among the local community, who still view the Kapuas Waterfront 
as a residential area. This misperception hinders the development of the Kapuas 
Waterfront as a prominent tourism destination in Pontianak City. The purpose of 
this study is to design destination branding that can shape the image and perception 
of the Kapuas Waterfront as a leading tourism destination in Pontianak City. The 
design methodology employed follows The Design Process by Alina Wheeler and 
Rob Meyerson, encompassing the stages of conducting research, clarifying 
strategy, designing identity, creating touchpoints, and managing assets. A 
qualitative design approach was utilized, incorporating data collection techniques 
such as observation, interviews, questionnaire distribution, existing studies, and 
reference studies. The research findings underscore the need for destination 
branding that effectively establishes the Kapuas Waterfront's image while 
showcasing its unique and diverse tourism offerings, attractions, cultural 
experiences, recreational facilities, and culinary delights in a more appealing and 
structured manner. 

Keywords: Kapuas Waterfront, local tourism, destination branding 
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