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PERANCANGAN DESTINATION BRANDING

KAPUAS WATERFRONT

(Michelle Naritha)

ABSTRAK

Kapuas Waterfront merupakan salah satu destinasi wisata di kota Pontianak yang
satu-satunya berlokasi di Alun Sungai Kapuas, destinasi ini memiliki potensi besar
dalam mendukung pariwisata lokal, terutama mewujudkan visi misi Kota Pontianak
yang ingin meningkat jumlah wisatawasan domestik maupun mancanegara.
Namun, hasil wawancara dengan pihak Disporapar Kota Pontianak menunjukkan
bahwa terdapat mispersepsi akan keberadaan Kapuas Waterfront di mata
masyarakat lokal yang masih mengganggapnya sebagai kawasan pemukiman,
sehingga menghambat perkembangan Kapuas Waterfront sebagai wisata unggul di
Kota Pontianak. Tujuan Penelitian ini adalah merancang destination branding yang
mampu membentuk citra dan persepsi Kapuas Waterfront sebagai destinasi wisata
unggul di Kota Pontianak. Metode perancangan yang digunakan adalah The Design
Process oleh Alina Wheeler dan Rob Meyerson, yang meliputi tahapan conducting
research, clarifying strategy, designing identity, creating touchpoints, managing
assets. Penulis menggunakan metodologi perancangan kualitatif yang meliputi
teknik pengumpulan data berupa observasi, wawancara, penyebaran kuesioner,
studi eksisting, serta studi referensi. Hasil riset menunjukkan perlunya perancangan
destination branding yang mampu membentuk citra serta memperlihatkan
keunikan dan keberagaman wisata, atraksi, budaya, wahana rekreasi, dan kuliner di
Kapuas Waterfront secara lebih menarik dan terarah.

Kata kunci: Kapuas Waterfront, pariwisata lokal, destination branding
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THE DESIGN OF DESTINATION BRANDING FOR

KAPUAS WATERFRONT

(Michelle Naritha)

ABSTRACT (English)

Kapuas Waterfront is one of the tourism destinations in Pontianak City, uniquely
located in the Alun Sungai Kapuas area. This destination holds significant potential
to support local tourism, particularly in realizing Pontianak City's vision of
increasing the number of domestic and international tourists. However, interviews
with the Disporapar (Youth, Sports, and Tourism Office) of Pontianak City reveal
a misperception among the local community, who still view the Kapuas Waterfront
as a residential area. This misperception hinders the development of the Kapuas
Waterfront as a prominent tourism destination in Pontianak City. The purpose of
this study is to design destination branding that can shape the image and perception
of the Kapuas Waterfront as a leading tourism destination in Pontianak City. The
design methodology employed follows The Design Process by Alina Wheeler and
Rob Meyerson, encompassing the stages of conducting research, clarifying
strategy, designing identity, creating touchpoints, and managing assets. A
qualitative design approach was utilized, incorporating data collection techniques
such as observation, interviews, questionnaire distribution, existing studies, and
reference studies. The research findings underscore the need for destination
branding that effectively establishes the Kapuas Waterfront's image while
showcasing its unique and diverse tourism offerings, attractions, cultural
experiences, recreational facilities, and culinary delights in a more appealing and
structured manner.

Keywords: Kapuas Waterfront, local tourism, destination branding

viii
Perancangan Destination Branding..., Michelle Naritha, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN JUDUL ...ttt sttt 1
HALAMAN PERNYATAAN TIDAK PLAGIAT ..o i
HALAMAN PENGESAHAN .......oooiiitiiittee et il
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH ..................... v
KATA PENGANTAR ..ottt v
ABSTRAK ..ottt ettt sttt ettt vii
ABSTRACT (ERGLish)................ccoooovuieiiaiieiieeieeieeeie et viii
DAFTAR ISI. ..ottt sttt ettt st e X
HALAMAN JUDUL...c.cii ittt X
DAFTAR TABEL.......cooiiiiiiiiiiieee ettt xi1
DAFTAR GAMBAR ..ottt Xiil
DAFTAR LAMPIRAN ..ottt ettt xvii
BAB I PENDAHULUAN ......oociiitiitiientestete ettt ettt 1
1.1 Latar BelaKang...............cccccooiiiiiiiiiiiiiieeeeeeeee e 1

1.2 Rumusan Masalah................c..ccooiiiiiec 3

1.3 Batasan Masalah ... 3

1.4 Tujuan Tugas AKhIr ...........cooooiiiiiiiee e 3

1.5 Manfaat Tugas AKRIr .............cccooooiiiiiiiiiiiiieeee e 4

BAB II TINJAUAN PUSTAKA ..ottt 5
2UABIARd ..........c...oooniiieiieeee e 5

200 Branding ................cccoovveeeiiiieniiieiieeeeeeesiee et 5

2.1.2 Brand Identity...................cccoooueemiiieniiiaiiiieeiieeeieeeeeeeeen 6

213 Brand EQUILY .............cccoooveeieiiiiaieeieeseeeee e 9

2.1.4 Brand AWAFreness..................cccceevcueeesiueeesoeiiiiieeeiieenieenieeenns 9

2.1.5 Brand Strategy.................ccocoevoeeevouiieniieasiieeieeeieeeeeeeieens 10

2.1.6 Brand EXperience.....................ccoucueeeevueeesoeeeneiieaeeeseeennens 10

2.1.7 Brand PoSItiONINg ..................ccccovvueeevcueeaiiieeieeeieeeieeeeeens 11

218 Brand Image....................cccooeevueeeiiieaiiieaiiieeieeeieeeeee s 11

2.1.9 Brand ESSENCe.................cccooeeviueeeniieaiieesieeeiee e 11

2.1.10 Graphic Standard Manual ..............................ccccvveveueeennne... 12

2.2 Destination Branding......................ccccooouveviiieiiueennieeeniieeniieenann 12

221 Place Branding.....................cccooevoueeviuieaiiieeiiieeiieeeieeeens 13

X

Perancangan Destination Branding..., Michelle Naritha, Universitas Multimedia Nusantara



2.3DeSAIN GIafiS .....coooiiiiiiiiee e eeens 13

2.3.1 Elemen Desain ...........coccooviiiiiiiiiniiiiicnececccecseeee e 14
2.3.2 Prinsip Desain...........ccccooviiiiniiiiniiiee e 19
233 TYPOZIAPRY ... 23
23U GEId ... 24
235 LAPOUL ... s 28
2.3.6 Fotografi...........cooooiiiiiiiiiiiiie e 28
237 TIUSEEASL. ..ot 29
2.4 TOUCRPOIRLS ...............eooeeeeiieeieeeie et 30
2401 Social Media...................ccccooveviueeasiieaiiiaiiieeieeeieeeiee e 31
242 WEDSILE ..........cc..eeeeeeeeeeeee e 31
2.4.3 AAVErtiSing ...........cccoooviiiiiiiiianiiieeeiie et 32
2.4.4 Signage dan Wayfinding...................cccccovvvvvviiiniiiiininnnnenn. 34

2.5 Tourism Behavior.....................ccccoovueivieeesiieiiiiieiieeieeeieeeieeens 38
2.4.1 Karakteristik Wisatawan ................c.ccccoooiiiiiiiniiinnienne. 38
2.4.2 Pengeluaran Wisatawan ................ccoocoevviiniiinniieeniieene, 39

2.5 Penelitian yang Relevan................c.ccccooiiiiiiiiiiiniiieee, 39
BAB III METODOLOGI PERANCANGAN .......ccootiiiteiieieeteee e 43
3.1 Subjek Perancangan ...............ccccccooviiiiiiiiniiienieeeeeee e 43
3.1.1 Demografis ..........coooviieiiiiiiiiiiiieeeeee e 43
312 GeOBrafis .......ooeiiiiiiiiieiee et 44
303 Psikografis..........coooiiiiiiiiiiiiii e 44
3.2 Metode dan Prosedur Perancangan ...................ccocoeeviieennnnnnne. 45
3.2.1 Conducting Research .......................ccccceevvcueenicueeniueanceeannne, 46
3.2.2 Clarifying Strategy ................cccoueevcueeevieeeniieeniieeeieeeeeennns 47
3.2.3 Designing Identity ..................ccccooovueeeiiieniiueeaiieeneeeeieeennes 47
3.2.4 Creating ToOUCRHPOIRLs..................cccocueeeiieianiieieaiiienieeeieeeaes 47
3.2.5 ManAGing ASSELS .............ooeeeeeeeeeeaiieeiiieeieeeiiee e 47
3.2.6 Market Validation .....................cccccceevviimniiiiniiiiniieeneeene, 48

3.3 Teknik dan Prosedur Perancangan...............c..c.cccocvevniennnnnnnne. 48
3.3.1 ODBSEIVASI....cc.oeiiiiiiiiiiccieceeeeeeee e 48
3.3.2 WaWANCATA ..ottt 49
333 KUESIOMEY ..ot 59
3.3.4 Studi EKSiSting...........coccoooiiiiiiiiiiiieeceee e 63

X

Perancangan Destination Branding..., Michelle Naritha, Universitas Multimedia Nusantara



3.3.5 Studi Referensi ......ccoooovviiieieeeeeeeeeeeeeeee e 63

BAB IV HASIL DAN PEMBAHASAN PERANCANGAN ......cccccoevvveienee. 65
4.1 Hasil Perancan@an .................coocooeeviiiiiiieiniieeieeeeeeeeeeeee e 65

4.1.1 Conducting Research ........................ccccooveueevvcuieencueenienannnnnn 65

4.1.2 Clarifying Strategy ...............cccoceuvveevceeenieeesieeeiieesieeennns 115

4.1.3 Designing Identity ...................cccoooveeevuieincieeniiieeieeeieeenne, 128

4.1.4 Creating Touchpoints........................cccccoecueeevueeeiueenineannne. 142

4.1.5 Managing ASSELS ...............ccccoocueemeeienuieaniieeiieeeiieesiieenenes 161

4.2 Pembahasan Perancangan..................cccccoeviiiinniienniiennieenieee, 166

4.2.1 Analisis Market Validation/Beta Test ................................. 166

4.2.2 Analisis LOO............coceiiiiiiiiiiiiiiieeeeeee e 169

4.2.3 Analisis Warna ..............ccoocooiiiiiiiiniiiieeen 171

4.2.4 Analisis Tipografi...............ccoooiiiiiiiiiiiiiieee, 172

4.2.5 Analisis Supergrafis .................ccooooiiiiiiiiiii 173

4.2.6 Analisis Brand Guidelines......................ccccccvvvveuveevcuennn... 174

4.2.7 AnaliSis STationery .............cccccocoovveeeniieiniiiniiieeiieeeieeenne, 175

4.2.8 Analisis URIform .................ccccoeeveieieniieaniiieeiiieeiieeeieene, 176

4.2.9 Analisis Signage...............cccccoovvuveeviiiniiieiiieeeieeeeeeee e 176

4.2.10 Analisis Marketing Collateral ..............................ccou........ 180

4.2.11 Analisis Merchandise......................ccccovvueevvcueenieeaninaannne. 183

4.2.19 ANGGATAN ....oooeviiiiiiiiiiieiieeeiie ettt e e 186

BAB YV PENUTUP.......ocoiiiiiiiiiiet ettt st 187
5.0 KeSImpulan ...........coooooiiiiiiiiiiiiiiceeeee e 187
DAFTAR PUSTAKA ..ottt s 190
LAMPIRAN ...ttt ettt ettt et st sb e et e b 195

xi

Perancangan Destination Branding..., Michelle Naritha, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 2.1 Penelitian yang Relevan...........ccooieiiieiiiiiiienieciicieceeeee e 39

Tabel 3.1 Daftar Pertanyaan KUeSIONer ..........cccceevieriieniieniiiiieeieeiieeee e 59

Tabel 3.2 Tabel SWOT Enjoy Jakarta .........cccoeevveeiienieeiiieieeieeieceeee e 110
xii

Perancangan Destination Branding..., Michelle Naritha, Universitas Multimedia Nusantara



DAFTAR GAMBAR

Gambar 2.1 Logo GOOZLe.......cc.oevuiiiiieiieeiieee ettt 6
Gambar 2.2 Logo Mcdonalds, Netflix, dan Unilever..........coccoccevvieneininiiencinennns 7
Gambar 2.3 Logo Twitter, Apple, Shell.........ccoooiiiiiiiiiiiiiee e 8
Gambar 2.4 Logo Adidas, Pepsi, NIKe........ccccceevirriieiiiiniieieeieccece e 8
Gambar 2.5 Logo Starbucks Motor Harley-Davidson, BMW ..........cccccooeniininnnene 9
Gambar 2.6 Implementasi Garis pada Logo Disney Hotstar .........c..ccccceveevennene. 14
Gambar 2.7 Bentuk Lingkaran pada Logo Target ............cceceevieriiienieniiiniieninens 15
Gambar 2.8 Roda Warna.........cocueriiiiiiiiniieieeieseeeesieee e 16
Gambar 2.9 Log0o NIKON .....eeiiiiiiiiiiieiiece ettt 16
Gambar 2.10 Logo The Body Shop ....cccevviieriiiiiiiieiiieieeieeieeeeeeeee e 17
Gambar 2.11 LOZO SKYPE ..veeiuiieiieeieeieecie ettt ettt et sve et saeebeeeaaeens 18
Gambar 2.12 Tekstur Logo APPLE .....ooouveeiieiieeiieiecieeeeee e 18
Gambar 2.13 Keseimbangan Logo Channel .............ccccoooieiiieniiniiienienieeieene 19
Gambar 2.14 Hirarki Logo Walmart.............cccoeciiiieiiiienieniieniiecieeceeee e 20
Gambar 2.15 Emphasis pada Logo Puma ............cccceeviieiiiniiiiiieiiecieceeee 21
Gambar 2.16 LoZ0 SPOtIfY....cccuieiiiriiiiieeie ettt 21
Gambar 2.17 Log0 OLYMPIC ....oevuieriieiiieiiieiieeieeiiieeteeieeeteesteesaeesieeseneensaesaneens 22
Gambar 2.18 ROUNAEA FONLS.......c...ccevouevieiiiaiiniisiiiieseeeete et 24
Gambar 2.19 Single Column GFid.............ccoecueeieeiiieeiieiieeiiesieeeeeee e esieeeaeens 25
Gambar 2.20 Two COolumm GFid...........cccceeverouiniiseiiinieeniieieseesieeeseee e 25
Gambar 2.21 Multi Column GFid .............ccccoevueviineiiiiniiiiiienieseeeseeeee e 26
Gambar 2.22 Modular Grid .............cccocevveeiiiiiiiniiiiiiiieeceeeseese et 27
Gambar 2.23 Hierarchical GrFid...............cccuveiieiiioiineeiiiieniesieeeseeseeee e 28
Gambar 2.24 Touchpoint Mapping by Marty NEeUMEIer...........ccccueerveenreeneennnenns 30
Gambar 2.25 S0cial MEAIA ......c...ovuiiiieriiniiiiiiiiieeieee e 31
Gambar 2.26 BIOSUL .........ooutiiiiiiitiiiesiieieeste ettt ettt sttt 33
Gambar 2.27 Spanduk toko kelontong SRC .............cccieiiiniiiiiiiiiiieieceeee 33
Gambar 2.28 Signage Titik Nol Nusantara di Merauke...........ccoccervveveeneniennnene. 35
Gambar 2.29 Directional Signage Mall of Medini ............cccceevveriienieniieniennnnne 35
Gambar 2.30 Orientation Signage Surabaya Z.00 ...........ccceecveereeeieeeneenireeneenneens 36
Gambar 2.31 PIKEOZIAM .......cooiieiiiiiieiieeie ettt e ens 37
Gambar 2.32 Tanda Panah pada Signage........cc....cooevveevieniiiineniienieeiieieene 37
Gambar 4.1 Pedagang malam hari di Taman Alun Kapuas........c.ccoccevvenennennenne. 66
Gambar 4.2 Kafe Terapung di Taman Alun Kapuas...........cccceveevenneniininnennene. 66
Gambar 4.3 Kapal wisata dan pemandangan Taman Alun Kapuas..........c...c........ 67
Gambar 4.4 Peta Taman Alun Kapuas.........ccccooceevieiiienieiieeie e 67
Gambar 4.5 Signage Taman Alun Kapuas.........c.cocceevviieniiiiienieniieeeeeeee e 68
Gambar 4.6 Poster informasi dan pendidikan.............cccocceevciienieniiiinieniicieee 68
Gambar 4.7 Replika Tugu Khatulistiwa, Monumen STQ Nasional XXV ............. 69
Gambar 4.8 Situasi Taman Alun Kapuas di pagi hari..........cccocceevviieviiniieniennnne 70
Gambar 4.9 Lokasi Pelabuhan Seng Hie..........ccccoevieiiiiniiniiiiececeeceee 71
Gambar 4.10 Papan nama Dermaga Pedalaman Seng Hie ..........cccccovvininiennnne. 72
Gambar 4.11 Area rekreasi dan situasi di Waterfront............ccoceevevveniinennennene. 73
Gambar 4.12 Jalur jogging dan area tempat duduk...........cccceevieriiieniiniiiinienne 73
xiii

Perancangan Destination Branding..., Michelle Naritha, Universitas Multimedia Nusantara



Gambar 4.13 Fasilitas Waterfront Pontianak..........cooeeveveeiiieeeeeeeeeeeeeeeeeeeeeeeeeans 74

Gambar 4.14 Titik Daya Tarik Waterfront ...........ccceveviineiiinieniieceiceeee 74
Gambar 4.15 Gerbang Masuk Waterfront Kota Pontianak bagian Selatan ........... 75
Gambar 4.16 Media informasi Waterfront Kota Pontianak ...........c.cccoceveinennnne. 75
Gambar 4.17 Jembatan di atas jalur penyeberangan kapal feri Pontianak............. 76
Gambar 4.18 Taman bermain dan panjat tebing mMini..........ccceccveeeeeerieerreenieennnenne. 76
Gambar 4.19 Penampakan jalur Waterfront Bardan Nadi Seng Hie .................... 77
Gambar 4.20 Signage Delightful Pontianak dan Gerbang masuk Waterfront....... 78
Gambar 4.21 Wihara Bodhisatva Karaniya Metta ............cccccoevveriieiieniieniieee 79
Gambar 4.22 Hotel Grand Kartika Pontianak ..........c.cccoceeviiiiniinenieniinieieneene, 80
Gambar 4.23 Wawancara dengan Ketua Bidang Pariwisata dari Dinas................. 81
Gambar 4.24 Wawancara dengan Pengawas PUPR Bidang Pertamanan.............. 83
Gambar 4.25 Wawancara dengan Staf Hotel Grand Kartika Pontianak ................ 85
Gambar 4.26 Wawancara dengan Pemilik Kapal Wisata Restoran ....................... 87
Gambar 4.27 Wawancara dengan Pengurus Wihara Bodhisatva Karaniya........... 89
Gambar 4.28 Lonceng Wihara Bodhisatva Karaniya Metta ..........c...cocoeeeviennnne. 90
Gambar 4.29 Wawancara dengan Pemilik Cafe Terapung Pak Budiman ............. 91
Gambar 4.30 Komunitas Senam Jasmine..........coceeveevuerieneeiieneenenneneenieeieneenees 93
Gambar 4.31 Komunitas Senam Cinta Sehat Alun-Alun Sungai Kapuas ............. 95
Gambar 4.32 Wawancara ahli desain dengan DreamboX .............cccceeeviieniiennnnnne. 96
Gambar 4.33 Persentase seberapa sering mengunjungi destinasi wisata............... 99
Gambar 4.34 Persentase jenis destinasi wisata yang paling sering dikunjungi ...100
Gambar 4.35 Persentase pernah berkungjung ke Kapuas Waterfront.................. 101
Gambar 4.36 Persentase frekuensi kunjungan ke Kapuas Waterfront................. 101
Gambar 4.37 Persentase titik daya tarik di Kapuas Waterfront............c...c.c....... 102
Gambar 4.38 Keunikan atau khas Kapuas Waterfront.............ccccoceeeeiienienennnnnns 102
Gambar 4.39 Persepsi Kapuas Waterfront.............ccoeeveeeviieniiniiienieeiiieiecieeiens 103
Gambar 4.40 Persentase tanggapan responden mengenai signage ..................... 104
Gambar 4.41 Preferensi gaya visual brand identity ................ccoevvueeeveeeenceennnnnnn 105
Gambar 4.42 Data media informasi yang sering digunakan................c.ccccceeeunee. 105
Gambar 4.43 Data media sosial yang sering digunakan ............c..ccceeeevienieennns 106
Gambar 4.44 Daerah Khusus Ibukota Jakarta.............cccoooeniiiineninneniencnene 107
Gambar 4.45 Logo Enjoy JaKarta.........ccceeeveeiiieniiiiieieciceieceeee e 108
Gambar 4.46 Website Enjoy JaKarta ...........ccceeveieiiienieeciieniieeieeiie e 108
Gambar 4.47 Akun Sosial Media Enjoy Jakarta...........cccoeiieiienieniieniecieees 109
Gambar 4.48 Festival di Jakarta bersama Enjoy Jakarta..........c.ccceeeuieniinnennnnns 110
Gambar 4.49 Logo Wonderful Indonesia.............cocueerieeiiienieniieenieeieeeeeieeeens 112
Gambar 4.50 Wonderful Indonesia Logo Guidelines ..............ccccooueeeuvevvencueannnnnn 113
Gambar 4.51 Logo dan media kolateral Sampoerna Retail Community ............. 114
Gambar 4.52 Signage dan wayfinding Mall of Medini..........cccevvveeeienienieennnnns 114
Gambar 4.53 Mind MAPPING ..........cccoeeeeiiieeiieeieeiieeee et ee e e 116
Gambar 4.54 Alternatif Big Ided.............cccoeeeeiiiaciiiiiieiieieeieeeie e 120
Gambar 4.55 Alternatif Tagline ..........cccoocueeeieiiieiiieieeieee e 121
Gambar 4.56 Brand Brief Kapuas Waterfront .............cccceeviivieenieeiieniecieeens 125
Gambar 4.57 Beberapa moodboard Kapuas Waterfront............ccceeeevenvenennene 128
Gambar 4.58 Stylescapes Kapuas Waterfront............ccceeeeeviiecieenieeiieneesieeinens 128
Xiv

Perancangan Destination Branding..., Michelle Naritha, Universitas Multimedia Nusantara



Gambar 4.59 Sketsa logo Kapuas Waterfront.............ccoeeeeviinieenieiiieniecieenns 129

Gambar 4.60 FiloSO1 10Z0 ....ccveevieiiiiiieiieeitece ettt 130
Gambar 4.61 Final sketsa logo yang terpilih ............cccoeeiiniiiiiiniiiiiieee 131
Gambar 4.62 Penggabungan elemen percikan air pada 1020 .........ccccecerienennene. 131
Gambar 4.63 Logo Digital dengan Grid Circular ..............cccooceevueeceieneenneannnns 132
Gambar 4.64 Hasil akhir digitalisasi [080.........ccceevvieriiiiiieniiiiieiecceeeceee 132
Gambar 4.65 Moodboard Warna ..............cceceeeeevereinienienieneeeseseee e 133
Gambar 4.66 Palet warna Kapuas Waterfront.............ccoecveviivieenieeiienienieeiens 134
Gambar 4.67 Variasi Logo dengan Warna Primer............cccccoeeveeviieiiienienieennnne 135
Gambar 4.68 Typeface Bodo Amat dan PP Pangram Rounded ........................... 136
Gambar 4.69 Inspirasi dan filosofi supergraphic ...........ccccccoeeeevveeecienienceeannnnns 137
Gambar 4.70 Satuan SUPErGraAPNIC............c.eeeeeecueeciieeieeiiesie e eeee e eeee e 137
Gambar 4.71 Pattern SUpergraphic...........cc.cccueecueeceeiceeeiiaeieeceeeie e 138
Gambar 4.72 Teknik Pengambilan FOto .........ccccoeiiiiiiiiiiiiniiiiiciccceeeee 139
Gambar 4.73 Ketentuan Modifikasi Notasi Gambar...........c.cccccevveneenienienennene. 139
Gambar 4.74 Contoh Foto Sebelum dan Sesudah Filter............ccccoeevenieninnene. 140
Gambar 4.75 Referensi Gaya [TUStrasi ......c.eeeveerieeiiiiiieeiiieieeieeieceeee e 141
Gambar 4.76 Hasil AKhir TTUStrast ......c.cevveriereriieniinieienieeeececeeeee 141
Gambar 4.77 Proses Perancangan Pictogram.............cccoeceevieeiiienieeiiienienieeeans 142
Gambar 4.78 Pictogram Kapuas Waterfront ..............ccoeceevieriieenieeiieniesieeieens 142
Gambar 4.79 Proses Perancangan ID Card............c.cccceevveniieceenieeiieieeieeens 143
Gambar 4.80 Perancangan Desain Lanyard................ccccoveveeeeceenieeecieneenieenennnn 144
Gambar 4.81 Perancangan Uniform Kapuas Waterfront ..............ccccceevveniennnnns 145
Gambar 4.82 Proses Perancangan Main Gate Kapuas Waterfront ..................... 146
Gambar 4.83 Proses Perancangan Spanduk Kafe Terapung............cccccevevveennenne 147
Gambar 4.84 Perancangan Signage Directional .................ccccceevceeecveneeaceeennnnns 148
Gambar 4.85 Perancangan Signage OFientation.................ccceeceeeveeeueeneescueenenns 149
Gambar 4.86 Perancangan F-Bamnner ............cccocceecveecueeseeenieecieeneeeeieenieesveeneeens 151
Gambar 4.87 Proses Perancangan Wristband Kapuas Waterfront....................... 152
Gambar 4.88 Proses Perancangan Brosur T7i-Fold ............ccccoevoueecieneenceeannnnns 154
Gambar 4.89 Proses Perancangan Instagram Feeds ...........ccceeeevveeeciieneencneennnens 155
Gambar 4.90 Proses Perancangan Instagram S7o7y...........cccevvveeniieecieneencieennnnns 156
Gambar 4.91 Proses Perancangan Website ............cccccceeeeevieecueenieeciieniesieenenans 157
Gambar 4.92 Perancangan T-SAiFt .......cc.cccueeeuierieeiiienieeieeniieeieeniee e eaeesveeeeens 158
Gambar 4.93 Perancangan ToPI.......cceecveerieeeiierieeiieenieeieesiieerteeiee e eeesve e 159
Gambar 4.94 Perancangan KeyCAGIN .........ccueecueeeueesiueeeeeeneeeieenieeieeieesveeneeens 160
Gambar 4.95 Perancangan Tampilan Depan Layang-Layang ...............c..cc...... 161
Gambar 4.96 Perancangan Katern Brand Guidelines .................ccccceveevevcueannnnns 162
Gambar 4.97 Grid pada Brand Guidelines .................cccccoevceeceeiiueecienienreenenns 162
Gambar 4.98 Layout Grid Brand Guidelines ..................cccoccoeveeevceeecienceencneannnnns 163
Gambar 4.99 Perancangan Front Cover Brand Guidelines ......................c........ 164
Gambar 4.100 Perancangan Daftar Isi Brand Guidelines.................ccccocuenuene... 164
Gambar 4.101 Perancangan Divider atau Sub Bab Brand Guidelines................. 165
Gambar 4.102 Focus group disscussion hasil desain.............cccceevveeeiienieneeennnens 167
Gambar 4.103 Logo Utama Kapuas Waterfront............ccceeveeeieenieeciieneenieenens 170
Gambar 4.104 Logo Berwarna...........ccceevveeiiienieeiieniieeieesiie et eiee e 170
XV

Perancangan Destination Branding..., Michelle Naritha, Universitas Multimedia Nusantara



Gambar 4.105 Rasio Penggunaan Warna..............ccceeeveeeiienieeiieenieeieeeecie e 172

Gambar 4.106 Typeface Kapuas Waterfront............ccceeevvieniincieenieeiiieniecieeens 172
Gambar 4.107 Pattern SUpergraphic ............ccocceeceeeeeeceeniieieesieeieeeeesveeneeens 173
Gambar 4.108 Mockup Brand Guidelines Kapuas Waterfront..............c.cccce...... 174
Gambar 4.109 Mockup Lanyard ...............cc.ccoeveueeeieieeeiienieeieesie e sve e 175
Gambar 4.110 Uniform Kapuas Waterfont............cccocceeevvieniencieenieniiieiesieeeeens 176
Gambar 4.111 Mockup Main Gate..............cccueecueeceeeneeeiiesieeieesie e eve e 177
Gambar 4.112 Mockup Spanduk Cafe Terapung............ccceecveeeveenieecieeneenveennnans 177
Gambar 4.113 Mockup Petunjuk Arah..........ccoociiiiiiiiiiiiiieceeeeee 178
Gambar 4.114 Mockup Signage Orientation ..............ccccceeeeeeeeeesceeeceeseesceeennnns 179
Gambar 4.115 F-Bannner Kapuas Waterfront............ccoecceevvivcieenieeiieniesieeeeens 179
Gambar 4.116 Mockup WriSthand ................cccocceeeeenieeeiianieeiesieeieeeie e 180
Gambar 4.117 Mockup BIOSUT .........c.cooieiiieiiieiieeieeeee et eeite et sive e 181
Gambar 4.118 Mockup Instagram Feeds dan Instagram Story ............cccceueneee. 182
Gambar 4.119 Website Kapuas Waterfront............ccceccveeeienienieenieeiieiesieeeens 182
Gambar 4.120 MOCKUD T-SRiFt........cccooveeeiiiiiiiiieiiieeie ettt 183
Gambar 4. 121 MoCKUP TOPT co..eeeeieiiieiieeie ettt ettt 184
Gambar 4.122 Mockup KeYCRAINS ..........ccceeeueevcuiaiiiaiiieiieeieeceeeie e 184
Gambar 4.123 Mockup Layang-Layang...........cccceecueerieeviienieniieenieeieeieeeveeeeens 185
XVi

Perancangan Destination Branding..., Michelle Naritha, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A Hasil Persentase TUFmitin ..........cccccccevveevernenieneenenieneeieseeeene 195
Lampiran B Form Bimbingan & Spesialis..........cccoccvevviirniinciiinieniieiieeieeee 197
Lampiran C Non-Disclosure AGreement ................cccoceeveveeeneenenveniessenienneennes 201
Lampiran D COonsSent FOTM ..........cccoocueviriiiiiiiiiiiienieeesteseee e 206
Lampiran E Hasil KUESIONET ........cc.cocueiiiiiiiiiiiiiiiicicciceeee e 207
Lampiran F Transkrip Wawancara.........cecceeeeveeienienennienieneeiescesieeee e 208
Lampiran G DOKUMENTAST .....c.eerueeierieniiiienieieeiesieenieeee sttt 240
Xvii

Perancangan Destination Branding..., Michelle Naritha, Universitas Multimedia Nusantara



		2025-01-22T15:31:26+0700
	e-meterai.live [narithamichelle@gmail.com]
	e_meterai_signature
	[65V87GVMDA0H84O80000A9] METERAI 10000




