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Analisis Pengaruh Environmental Concern, Environmental Knowledge, 

Attitude Towards Green Packaging, Green Marketing Awareness, Green Price 

SensitivityTerhadap Purchase Intention : Studi pada Sensatia Botanicals 

(Brigitta Rachel Dhea Aprillia) 

 ABSTRAK  

 

Krisis lingkungan hidup merupakan tantangan global yang memerlukan 

perhatian serius, termasuk di Indonesia. Masalah utama seperti pengelolaan 

sampah plastik menjadi isu mendesak, mengingat Indonesia menghasilkan 72 

juta ton sampah setiap tahun, dengan tingkat daur ulang yang rendah. Dalam 

konteks industri kosmetik, limbah plastik dan kemasan produk skincare turut 

berkontribusi terhadap permasalahan lingkungan. Sensatia Botanicals, 

sebagai pelopor produk skincare ramah lingkungan di Indonesia, 

menawarkan solusi melalui penerapan prinsip keberlanjutan dalam produk 

dan kemasannya. Rendahnya kesadaran konsumen terhadap Sensatia 

Botanicals menjadi tantangan utama yang perlu diatasi melalui edukasi dan 

strategi pemasaran yang lebih efektif. Metode penelitian ini menggunakan 

pendekatan kuantitatif serta non-probability sampling dengan menggunakan 

data 187 responden Gen Z dan Millenials yang kemudian diolah dengan 

SMART-PLS 4 dengan menyebarkan kuesioner kepada generasi Z yang 

peduli terhadap keberlanjutan dan memiliki pengalaman menggunakan 

produk ramah lingkungan. Temuan dari penelitian ini adalah pengaruh 

variabel environmental concern, environmental knowledge, attitude towards 

green packaging, green marketing awareness, green price sensitivity, 

terhadap purchase intention 

 

Kata kunci: green product, Sensatia Botanicals, environmental concern, 

environmental knowledge, Attitude Towards Green Product, Green 

Marketing Awareness, green price sensitivity, Purchase Intention 
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Analysis of the Effect of Environmental Concern, Environmental Knowledge, 

Attitude Towards Green Packaging, Green Marketing Awareness, Green Price 

Sensitivity on Purchase Intention: A Study on Sensatia Botanicals 

(Brigitta Rachel Dhea Aprillia) 

ABSTRACT (English) 

 

The environmental crisis is a global challenge that requires serious attention, 

including in Indonesia. Key issues such as plastic waste management have 

become an urgent issue, considering that Indonesia produces 72 million tons 

of waste every year, with a low recycling rate. In the context of the cosmetic 

industry, plastic waste and skincare product packaging contribute to 

environmental problems. Sensatia Botanicals, as a pioneer of eco-friendly 

skincare products in Indonesia, offers a solution through the implementation 

of sustainability principles in its products and packaging. Low consumer 

awareness of Sensatia Botanicals is a major challenge that needs to be 

addressed through education and more effective marketing strategies. This 

research method uses a quantitative approach and non-probability sampling 

using data from 187 Gen Z and Millennials respondents who were then 

processed with SMART-PLS 4 by distributing questionnaires to generation Z 

who care about sustainability and have experience using environmentally 

friendly products. The findings of this study are the influence of 

environmental concern variables, environmental knowledge, attitude towards 

green packaging, green marketing awareness, green price sensitivity, on 

purchase intention. 

 

Keywords: green product, Sensatia Botanicals, environmental concern, 

environmental knowledge, Attitude Towards Green Product, Green 

Marketing Awareness, green price sensitivity, Purchase Intention. 
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