DAFTAR PUSTAKA
A. Al Mamun, M. R. Mohamad, M. R. Bin Yaacob, and M. Mohiuddin, “Intention

and behavior towards green consumption among low-income households,”
J. Environ. Manage., vol. 227, no. August, pp. 73-86, 2018.

Afsar, B., Cheema, S., & Javed, F. (2021). Environmental knowledge, green
consumption intentions, and environmental behavior of university students:
A multi-group analysis. Sustainability, 13(18), 10054.
doi:10.3390/su131810054

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and
Human Decision Processes, 50(2), 179-211. doi:10.1016/0749-
5978(91)90020-T

Alhadid, A.Y. dan Alhadeed, A.Y. (2017). “The Impact of Social Media Marketing
on Purchase Intention”, Jurnal International Business Management, vol.11,
no. 11, hal. 1844-1847.

Ali, A., & Ahmad, 1. (2012). Enviroment Friendly Products : factors that influence
the Green Purchase Intention of Pakisan Consumer. Pakistan Journal

Engineering Technology Sciences, 2, 84-117.

Barbarossa, C., & De Pelsmacker, P. (2016). Positive and negative antecedents of
purchasing eco-friendly products: A comparison between green and non-
green consumers. Journal of Business Ethics, 134(2), 229-247.
doi:10.1007/s10551-014-2425-z

Chen, Y. S., Hsu, T. H., & Lin, Y. L. (2021). Exploring the effects of green
packaging on consumer green trust and green purchase behavior. Journal of
Business Research, 123, 10-19. doi:10.1016/j.jbusres.2020.09.059

D’Souza, C ., Taghian, M ., Lamb, P .and Peretiatkos , R. (2006). Green products
and corporate strategy: An empirical investigation. Society and Business
Review,1(2), 144-157

135
Analisis Pengaruh Environmental. .., Brigitta Rachel Dhea Aprillia, Universitas
Multimedia Nusantara



Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate data
analysis (8th ed.). Cengage Learning.

Hair, J. F., Jr., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A primer on
partial least squares structural equation modeling (PLS-SEM) (2nd ed.).
SAGE Publications.

Joshi, Y.; Rahman, Z. Predictors of young consumer’s green purchase behaviour.
J. Environ. Qual. 2016, 27, 452-472.

Kotler, P. and Keller, Kevin L. 2016: Marketing Management, 15th Edition New
Jersey: Pearson Pretice Hall, Inc

Kumar, B., Manrai, A. K., & Manrai, L. A. (2017). Purchasing behaviour for
environmentally sustainable products: A conceptual framework and
empirical study. Journal of Retailing and Consumer Services, 34, 1-9.

Kumar, T. B. J,, Renee, T., Kwong, G. S., Keong, Y. K., Haur, F. C., & Jiang, N.
(2020). Grooming Products Purchase Intention : Using the Value-Attitude-
Behaviour Model. A Contemporary Business Journal, 9(1), 33-58.

Kumar, V., & Sinha, S. (2018). Green marketing: A study of consumer awareness
and attitude towards eco-friendly products. Journal of Marketing and
Consumer Research, 40, 45-56.

Lee, K., & Lee, Y. (2020). The role of green marketing on consumer purchase
intentions of eco-friendly products: A systematic review. Sustainability,
12(16), 6729. doi:10.3390/su12166729

Liu, M.T.; Liu, Y.; Mo, Z. Moral Norm Is the Key: An Extension of the Theory of
Planned Behaviour (TPB) on Chinese Consumers’ Green Purchase

Intention. Asia Pac. J. Mark. Logist. 2020, 32, 1823-1841.

Magnier, L., & Schoormans, J. (2017). How do packaging material, color, and
environmental labels influence package, brand, and product evaluations?
Packaging Technology and Science, 30(11), 735-751. doi:10.1002/pts.2338

136
Analisis Pengaruh Environmental. .., Brigitta Rachel Dhea Aprillia, Universitas
Multimedia Nusantara



Maichum, K., Parichatnon, S., & Peng, K.-C. (2017). The influence of
environmental concern and environmental attitude on purchase intention
towards green products: a case study of young consumers in Thailand.

International Journal of Business Marketing and Management, 2(3), 1- 8.

Malhotra, N. K. (2020). Marketing research: An applied orientation (7th ed.).

Pearson Education.

Morales, E. A., Martinez, L. F., & Sanchez, D. A. (2022). The influence of green
marketing on consumer behavior: A comprehensive review of recent trends
and practices. Environmental Marketing, 8(2), 142-155.
doi:10.1016/j.envmar.2021.11.002

Pereira, T. S., Lima, M. C., & de Lima, J. M. (2021). Green marketing practices in
the Brazilian cosmetics industry: Awareness and attitudes of consumers.
Journal of Cleaner Production, 286, 125425.
doi:10.1016/j.jclepro.2020.125425

Prakash, G., & Pathak, P. (2017). Intention to buy eco-friendly packaged products
among young consumers of India: A study on developing nation. Journal of
Cleaner Production, 141, 385-393. doi:10.1016/j.jclepro.2016.09.116

Simonson, I. and R. S. Winer. 2018. Sensitivity to Price: A Historical and
Behavioral Perspective. Journal of Consumer Psychology, Vol. 28, No. 1,
pp. 3- 22.

Thagersen, J.; Schrader, U. From knowledge to action—New paths towards

sustainable consumption. J. Consum. Policy. 2012, 35, 1-5

Waris, |.; Dad, M.; Hameed, I. Promoting environmental sustainability: The
influence of knowledge of eco-labels and altruism in the purchase of energy-
efficient appliances. Manag. Environ. Qual. Int. J. 2021, 32, 989-1006.

137
Analisis Pengaruh Environmental. .., Brigitta Rachel Dhea Aprillia, Universitas
Multimedia Nusantara



Woo, E., & Kim, Y. G. (2019). Consumer attitudes and buying behavior for green
food  products.  British  Food Journal, 121(2), 320-332.
https://doi.org/10.1108/bfj-01-2018-002

138
Analisis Pengaruh Environmental. .., Brigitta Rachel Dhea Aprillia, Universitas
Multimedia Nusantara


https://doi.org/10.1108/bfj-01-2018-002

