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 I Putu Gede Widiharta 

ABSTRAK 

 

Perubahan iklim global menjadi tantangan besar yang salah satunya dipicu oleh 

pertumbuhan industri fast fashion yang menghasilkan limbah tekstil dalam jumlah 

besar. Untuk menanggapi permasalahan ini, berbagai brand fesyen mulai 

mengadopsi prinsip keberlanjutan, salah satunya adalah Pijak Bumi, brand lokal 

Indonesia yang memproduksi sepatu ramah lingkungan. Namun, rendahnya 

kesadaran masyarakat terhadap pentingnya konsumsi berkelanjutan menjadi 

hambatan tersendiri. Dalam mendorong niat beli masyarakat terhadap produk 

ramah lingkungan, penelitian ini bertujuan untuk menganalisis pengaruh 

Environmental Values, Hedonic Values, dan Utilitarian Values terhadap Attitude 

Toward Slow Fashion, serta dampaknya terhadap Purchase Intention terhadap 

sepatu ramah lingkungan Pijak Bumi. Berdasarkan survei secara online kepada 107 

responden yang dianalisis dengan bantuan software SmartPLS 4, mendapatkan 

hasil bahwa penelitian menunjukkan bahwa Environmental Values dan Utilitarian 

Values memiliki pengaruh positif signifikan terhadap Attitude Toward Slow 

Fashion, sedangkan Hedonic Values tidak berpengaruh signifikan. Selanjutnya, 

Attitude Toward Slow Fashion terbukti berpengaruh positif terhadap Purchase 

Intention terhadap produk Pijak Bumi. Penelitian ini diharapkan dapat memberikan 

kontribusi teoritis dan praktis dalam pengembangan strategi pemasaran berbasis 

keberlanjutan, khususnya dalam industri fesyen ramah lingkungan di Indonesia.  

 

Kata kunci: Environmental Values, Hedonic Values, Utilitarian Values, Attitude 

Toward Slow Fashion, Purchase Intention, Pijak Bumi,Slow Fahion 
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ABSTRACT (English) 

 

Global climate change has become a major challenge, partly triggered by the 

growth of the fast fashion industry, which produces a large amount of textile waste. 

To address this issue, various fashion brands have begun to adopt sustainability 

principles, including Pijak Bumi, a local Indonesian brand that produces 

environmentally friendly shoes. However, low public awareness of the importance 

of sustainable consumption poses a significant obstacle.To encourage consumers’ 

purchase intention toward eco-friendly products, this study aims to analyze the 

influence of Environmental Values, Hedonic Values, and Utilitarian Values on 

Attitude Toward Slow Fashion, as well as its impact on Purchase Intention toward 

Pijak Bumi's sustainable footwear. Based on the distribution of an online survey to 

107 respondents and analysis using SmartPLS 4 software, the results show that 

Environmental Values and Utilitarian Values have a significant positive influence 

on Attitude Toward Slow Fashion, while Hedonic Values do not have a significant 

effect. Furthermore, Attitude Toward Slow Fashion was found to have a positive 

effect on Purchase Intention toward Pijak Bumi products. This research is expected 

to provide both theoretical and practical contributions in developing sustainability-

based marketing strategies, particularly within the eco-friendly fashion industry in 

Indonesia. 

Keywords: Environmental Values, Hedonic Values, Utilitarian Values, Attitude 

Toward Slow Fashion, Purchase Intention, Pijak Bumi,Slow Fahion,  
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