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PENGARUH CONSUMER PERCEIVED RISK TERHADAP 

ONLINE PURCHASE INTENTION PADA TOKOPEDIA 

(Samsara Bela Kirana) 

ABSTRAK 

 

Pada minat beli secara online, banyak faktor yang mempengaruhi terutama dari 

faktor risiko yang dirasakan oleh konsumen. Tak terkecuali pada bisnis E- 

Commerce di Indonesia, faktor-faktor risiko tersebut akan mempengaruhi minat 

beli konsumen secara online. Faktor risiko yang dirasakan oleh konsumen adalah: 

Financial Risk, Product Risk, Security Risk, Time Risk, Social Risk, dan 

Psychological Risk, pada penelitian ini, peneliti akan mengkaji apakah ada 

hubungan antara faktor Financial Risk, Product Risk, Security Risk, Time Risk, 

Social Risk, dan Psychological Risk terhadap Online Purchase Intention. 

Menggunakan metode kuantitatif, dengan metode survey dengan menyebarkan 

kuesioner secara online. Dalam pengolahan data, menggunakan software IBM 

SPSS Ststistik Versi 26. Pada penelitian ini memperlihatkan hasil yaitu, 4 faktor 

risiko yang berpengaruh signifikan adalah Financial Risk, Security Risk, Time Risk, 

dan Psychological Risk, sedangkan 2 faktor risiko yang tidak berpengaruh 

siginifikan adalah Product Risk dan Social Risk. Hasil penelitian ini diharapkan 

dapat memberikan wawasan baru bagi perusahaan E-Commerce dalam menentukan 

meminimalisir risiko yang akan terjadi, terutama Financial Risk, Security Risk, 

Time Risk dan Psychological Risk yang akan dirasakan oleh konsumen guna untuk 

meningkatkan Online Purchase Intention pada Tokopedia. 

 

 

Kata kunci: Financial Risk, Security Risk, Time Risk, Psychological Risk, 

Online Purchase Intention. 
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THE INFLUENCE OF CONSUMER PERCEIVED RISK ON 

ONLINE PURCHASE INTENTION AT TOKOPEDIA 

(Samsara Bela Kirana) 

 

 

ABSTRACT (English) 

 

Many factors influence online buying interest, especially the risk factors perceived 

by consumers. E-Commerce businesses in Indonesia are no exception, these risk 

factors will influence consumers' buying interest online. The risk factors perceived 

by consumers are: Financial Risk, Product Risk, Security Risk, Time Risk, Social 

Risk, and Psychological Risk. In this study, researchers will examine whether there 

is a relationship between the Financial Risk, Product Risk, Security Risk, Time Risk 

factors. , Social Risk, and Psychological Risk on Online Purchase Intention. Using 

quantitative methods, with a survey method by distributing questionnaires online. 

In data processing, using IBM SPSS Ststistik Version 26 software. This research 

shows the results, namely, 4 risk factors that have a significant influence are 

Financial Risk, Security Risk, Time Risk, and Psychological Risk, while the 2 risk 

factors that do not have a significant influence are Product Risk and Social Risk. It 

is hoped that the results of this research will provide new insight for E-Commerce 

companies in determining how to minimize risks that will occur, especially 

Financial Risk, Security Risk, Time Risk and Psychological Risk that will be felt 

by consumers in order to increase Online Purchase Intentions on Tokopedia. 

Keywords: Financial Risk, Security Risk, Time Risk, Psychological Risk, 

Online Purchase Intention. 
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