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PENGARUH BRAND PREFERENCE DAN BRAND
EXPERIENCE TERHADAP REPURCHASE INTENTION:

TELAAH PADA PRODUK ALAS KAKI BATA

Wynnie Saputri Jansen
ABSTRAK

Salah satu merek alas kaki yang ada dan cukup dikenal masyarakat Indonesia
adalah Bata. Sayangnya, angka penjualan Bata mengalami penurunan yang
cukup signifikan dibandingkan merek sejenis lainnya. Oleh karena itu,
penelitian ini bertujuan untuk mengetahui pengaruh Price Perception,
Appearance Perception, Brand Preference, Brand Experience, terhadap
Repurchase Intention produk alas kaki Bata. Penelitian dilakukan dengan
menyebarkan kuesioner secara online melalui Google Form kepada calon
responden. Sebanyak 142 responden berhasil melewati tahap screening dan
menjadi sampel penelitian. Data yang telah terkumpul dianalisis
menggunakan metode SEM-PLS dengan aplikasi Smart PLS 4.1. Temuan
dari penelitian ini menunjukkan bahwa Price Perception dan Appearance
Perception memiliki pengaruh yang positif terhadap Brand Experience Bata.
Selanjutnya, Brand Preference dan Brand Experience juga terbukti memiliki
pengaruh positif terhadap Repurchase Intention produk alas kaki Bata. Pada
penelitian ini ditemukan pula hubungan positif antara Brand Experience
terhadap Brand Preference. Tidak hanya itu, penelitian ini menunjukkan
bahwa Price Perception dan Appearance Perception tidak memiliki pengaruh
terhadap Brand Preference dan Repurchase Intention. Berdasarkan hasil
penelitian, implikasi akademik pada penelitian ini yakni memberikan
kontribusi terhadap literatur pemasaran, memvalidasi hubungan variabel, dan
menambah wawasan secara akademik. Selain itu, implikasi manajerial yang
dapat dilakukan perusahaan Bata adalah dengan menyediakan layanan cuci
sepatu gratis, mengeluarkan koleksi spesial dan kampanye “Every Day with
Bata”, program tukar tambah sepatu, mystery box, dan juga fitur Augmented
Reality (AR).

Kata kunci: Price Perception, Appearance Perception, Brand Preference,
Brand Experience, Repurchase Intention, Bata
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ANALYSIS OF THE EFFECT OF BRAND PREFERENCE AND
BRAND EXPERIENCE ON REPURCHASE INTENTION: A

STUDY OF BATA FOOTWEAR PRODUCTS

Wynnie Saputri Jansen

ABSTRACT (English)

One of the footwear brands that is quite well-known in Indonesia is Bata.
Unfortunately, Bata's sales figures have decreased significantly compared to
other similar brands. Therefore, this study aims to determine the effect of
Price Perception, Appearance Perception, Brand Preference, Brand
Experience, on Repurchase Intention of Bata footwear products. The study
was conducted by distributing questionnaires online via Google Form to
prospective respondents. A total of 142 respondents successfully passed the
screening stage and became research samples. The collected data were
analyzed using the SEM-PLS method with the Smart PLS 4.1 application. The
findings of this study indicate that Price Perception and Appearance
Perception have a positive influence on Bata Brand Experience.
Furthermore, Brand Preference and Brand Experience are also proven to
have a positive influence on Repurchase Intention of Bata footwear products.
This study also found a positive relationship between Brand Experience and
Brand Preference. Not only that, this study shows that Price Perception and
Appearance Perception have no influence on Brand Preference and
Repurchase Intention. Based on the results of the study, the academic
implications of this study are to contribute to marketing literature, validate
variable relationships, and add academic insight. In addition, the managerial
implications that can be carried out by the Bata company are by providing
free shoe laundry services, issuing special collections and the “Every Day
with Bata” campaign, shoes trade-in programs, mystery box, and Augmented
Reality (AR) features.

Keywords: Price Perception, Appearance Perception, Brand Preference,
Brand Experience, Repurchase Intention, Bata
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