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Analisis Pengaruh Green Purchase Attitude, Subjective Norms, 

Perceived Behavioural Control dan Environmental Knowledge 

terhadap Purchase Intention pada Kendaraan Bermobil PHEV 

 Mikael Felix Adhipramana 

ABSTRAK 

 

Industri otomotif adalah salah satu sektor yang cukup berkontribusi pada 

pertumbuhan ekonomi di Indonesia. Terbukti di Indonesia industri otomotif terus 

mengalami peningkatan tiap tahunnya. Akan tetapi penggunaan kendaraan 

menimbulkan emisi karbon dioksida yang menjadi penyumbang terbesar pada 

pencemaran udara. Maka dari itu sejalan dengan perkembangan teknologi dan 

menjadi respon dari perusahaan manufaktur kendaraan, berlomba dalam 

menghasilkan kendaraan elektrifikasi kendaraannya. Terdapat tiga jenis kendaraan 

elektrifikasi di Indonesia yaitu BEV, HEV, dan PHEV. Diantara ketiga jenis 

kendaraan tersebut, terjadi fenomena bahwa kendaraan PHEV kurang diminati di 

Indonesia dan penjualannya sangat terlampau jauh lebih sedikit jika dibandingkan 

jenis lainnya. Maka dari itu tujuan penelitian ini adalah melakukan analisis 

pengaruh variabel green purchase attitude, subjective norms, perceived 

behavioural control, dan environmental knowledge terhadap variabel purchase 

intention pada kendaraan bermobil PHEV. Analisis pada data penelitian 

menggunakan software SPSS 26 dengan 130 responden yang sudah melewati 

tahapan screening. Melalui tahapan pengujian data terbukti pada variabel subjective 

norms, perceived behavioural control, environmental knowledge berpengaruh 

terhadap purchase intention kendaraan bermobil PHEV, sedangkan variabel green 

purchase attitude tidak berpengaruh. 

 

 

Kata kunci: Green Purchase Attitude, Subjective Norms, Perceived Behavioral 

Control, Purchase Intention, PHEV, Otomotif 
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Analysis of the Influence of Green Purchase Attitude, Subjective 

Norms, Perceived Behavioral Control, and Environmental 

Knowledge on Purchase Intention for PHEV Vehicles 

 Mikael Felix Adhipramana 

ABSTRACT (English) 

 

The automotive industry is one of the sectors that contributes significantly to 

economic growth in Indonesia. It is evident that the automotive industry in 

Indonesia has continued to experience growth each year. However, the use of 

vehicles results in carbon dioxide emissions, which is the largest contributor to air 

pollution. Therefore, in line with technological developments and as a response 

from vehicle manufacturing companies, there is a race to produce electrified 

vehicles. There are three types of electrified vehicles in Indonesia, namely BEV, 

HEV, and PHEV. Among these three types, there is a phenomenon where PHEV 

vehicles are less popular in Indonesia, and their sales are significantly lower 

compared to the other types. Therefore, the purpose of this research is to analyze 

the influence of green purchase attitude, subjective norms, perceived behavioral 

control, and environmental knowledge on purchase intention for PHEV vehicles. 

The data analysis in this study used SPSS 26 software, with 130 respondents who 

had passed the screening stage. Through the data testing process, it was found that 

the variables of subjective norms, perceived behavioral control, and environmental 

knowledge had an impact on purchase intention for PHEV vehicles, while the green 

purchase attitude variable did not have an impact. 

 

Keywords: Green Purchase Attitude, Subjective Norms, Perceived 

Behavioral Control, Purchase Intention, PHEV, Automotive 
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