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PERAN INFLUENCER MARKETING DALAM PROSES 

PENGAMBILAN KEPUTUSAN PEMBELIAN PRODUK 

KERASTASE OLEH FOLLOWERS INFLUENCER KEZIA 

ALETHEIA 

 (Alysa Angel Widjanarko) 

ABSTRAK 

 

Penelitian ini membahas peran influencer marketing melalui content creator 

@keziaaletheia dalam memengaruhi keputusan pembelian produk Kerastase. 

Media sosial menjadi strategi pemasaran yang efektif, salah satunya melalui 

platform TikTok dan Instagram. Penelitian ini menggunakan pendekatan kualitatif 

dengan metode fenomenologi. Teori yang digunakan adalah Model AISAS, 

didukung konsep Influencer Marketing, Digital Marketing dan Customer 

Feedback. Data dikumpulkan melalui wawancara mendalam terhadap empat 

informan pengguna produk Kerastase yang merupakan followers Kezia Aletheia. 

Hasil penelitian menunjukkan bahwa konten soft selling dari @keziaaletheia 

mampu membangun kedekatan dengan audiens. Proses peralihan dari minat beli 

menjadi keputusan pembelian dipengaruhi oleh relevansi kebutuhan, kredibilitas 

influencer, dan narasi personal dalam konten 

 

Kata kunci: Influencer Marketing, Instagram,  Minat Beli, Model AISAS, TikTok, 
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 THE ROLE OF INFLUENCER MARKETING IN THE 

PURCHASE DECISION-MAKING PROCESS OF  KERASTASE 

PRODUCT BY FOLLOWERS OF INFLUENCER 

@KEZIAALETHEIA 

 (Alysa Angel Widjanarko) 

 

ABSTRACT 

 

This study discusses the role of influencer marketing through the content 

creator @keziaaletheia in increasing the sales of Kerastase products. Social 

media has become an effective marketing strategy, particularly through 

TikTok and Instagram platforms. This research applies a qualitative 

approach with a phenomenological method. Theories used include AISAS 

Model, supported by the concepts of Influencer Marketing, Digital Marketing, 

and Customer Feedback. Data were collected through in-depth interviews 

with four informants who are Kerastase product users and followers of Kezia 

Aletheia. The results show that @keziaaletheia’s soft selling content 

successfully builds closeness with the audience. The transition from purchase 

intention to actual purchase is influenced by the relevance of consumer needs, 

influencer credibility, and personal storytelling in the content. 

 

Keywords: AISAS Model, Influencer Marketing, Instagram, Purchase 

Intention, TikTok 
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