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PERANCANGAN ULANG IDENTITAS VISUAL  

SAND’S HEALTHY FOOD 

 (Agnes Angelica) 

ABSTRAK 

 

Sejak pandemi Covid-19, terdapat peningkatan tren konsumsi makanan sehat. 

Katering makanan sehat menjadi solusi bagi masyarakat yang ingin menerapkan 

pola makan yang lebih sehat namun sibuk. Salah satu usaha katering makanan sehat 

adalah Sand’s Healthy Food yang menawarkan slimming, special, bulking, dan 

healthy meal program. Berdasarkan penelitian dengan teknik wawancara, 

observasi, dan kuesioner ditemukan adanya masalah pada identitas visualnya yaitu 

terdapat dua logo yang tidak konsisten digunakan dan tidak menggambarkannya 

sebagai katering makanan sehat yang berkualitas. Yang menimbulkan mispersepsi 

dan mempengaruhi brand image dari Sand’s Healthy Food yang berdampak pada 

keputusan pembelian target konsumen. Oleh sebab itu, penulis melakukan 

perancangan ulang identitas visual dari Sand’s Healthy Food dengan metode dari 

Alina Wheeler yaitu conducting research, clarifying strategy, designing identity, 

creating touchpoints, dan managing assets. Hasil dari penelitian ini berupa identitas 

visual yang baru beserta brand guidelines sebagai upaya dalam meremajakan brand 

Sand’s Healthy Food yang mulai mengalami stagnasi.  

 

Kata kunci: identitas visual, perancangan ulang, katering makanan sehat 
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REDESIGNING THE VISUAL IDENTITY OF  

SAND’S HEALTHY FOOD  

 (Agnes Angelica) 

 

ABSTRACT (English) 

 

 

Since the Covid-19 pandemic, there has been an increase in the trend of consuming 

healthy food. Healthy food catering is a form of solution for people who want to 

adopt a healthier lifestyle but are busy. One of the healthy food catering businesses 

is Sand's Healthy Food which offers slimming, special, bulking and healthy meal 

programs. Based on the research conducte by this writer using interview, 

observation and questionnaire techniques, it was found that there were problems 

with its visual identity. There were two logos that were inconsistently used and did 

not depict Sand’s Healthy Food as a high quality healthy food catering. This 

becomes a problem where it causes misperceptions and influences the brand image 

of Sand's Healthy Food and has an impact on target consumers' purchasing 

decisions. Therefore, it is necessary to redesign the visual identity of Sand's Healthy 

Food in order to increase its brand image and sales. In redesigning the visual 

identity, this author used Alina Wheeler's method, consisting of steps which are 

conducting research, clarifying strategy, designing identity, creating touchpoints, 

and managing assets. The results of this research are in the form of a new visual 

identity along with brand guidelines as an effort to rejuvenate the Sand's Healthy 

Food brand which is starting to experience stagnation. 

 

Keywords: visual identity, rebranding, healthy food catering 
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