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ANALISIS PENGARUH PRODUCT QUALITY, 

COMPETITIVE PRICE, PROMOTION, BRAND IMAGE DAN 

SERVICE QUALITY TERHADAP PURCHASE DECISIONS 

SMARTPHONE SAMSUNG 

 (Adhi Sunarya) 

ABSTRAK 

Industri smartphone mengalami peningkatan pesat dengan adanya inovasi 

teknologi dan persaingan merek global yang semakin ketat. Samsung, sebagai salah 

satu merek terkemuka, mengalami penurunan penjualan dalam beberapa tahun 

terakhir, yang menunjukkan berkurangnya minat konsumen dan tekanan persaingan 

pasar yang semakin kompetitif. Penelitian ini bertujuan untuk mengidentifikasi dan 

menganalisis faktor-faktor yang memengaruhi keputusan pembelian konsumen. 

Variabel eksogen yang diteliti adalah brand image, competitive price, service 

quality, product quality, dan promotion terhadap purchase decisions sebagai 

variabel endogen. Dengan menggunakan pendekatan kuantitatif dan metode non-

probability sampling, penelitian ini melibatkan 191 responden berusia 17-35 tahun 

pengguna smartphone Samsung. Hasil penelitian menunjukkan bahwa brand 

image, competitive price, service quality, product quality, dan promotion memiliki 

pengaruh signifikan terhadap keputusan pembelian. Ini membuktikan bahwa 

semakin baik brand image, competitive price, dan product quality Samsung, 

semakin mendorong konsumen untuk melakukan pembelian. 

Kata Kunci: brand image, competitive price, service quality, promotion, product 

quality, purchase decisions 
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ANALYSIS OF THE INFLUENCE OF PRODUCT QUALITY, 

COMPETITIVE PRICE, PROMOTION, BRAND IMAGE AND SERVICE 

QUALITY ON PURCHASE DECISIONS OF SAMSUNG SMARTPHONES 

 (Adhi Sunarya) 

ABSTRACT (English) 

The smartphone industry has seen rapid growth marked by technological 

innovation and increasing global brand competition. Samsung, a leading brand, 

has faced a decline in sales in recent years, indicating reduced consumer interest 

and the pressure of intensifying market competition. This study aims to identify and 

analyze the factors influencing consumer purchase decisions. The eksogent 

variables studied are brand image, competitive price, service quality, product 

quality, and promotion on purchasing decisions as the endogent variable. Using a 

quantitative approach and non-probability sampling, this study involved 191 

respondents aged 17-35 years who use Samsung smartphones. The results show 

that brand image, competitive price, service quality, product quality, and 

promotion all have a significant influence on purchase decisions. This proves that 

the better the brand image, competitive price, and product quality of Samsung 

smartphones, the more likely consumers are to make a purchase. 

Keywords: brand image, competitive price, service quality, promotion, product 

quality, purchasing decisions 
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