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PERANCANGAN KAMPANYE SOSIAL PENCEGAHAN

FELINE INFECTIOUS PERITONITIS (FIP) PADA KUCING

(Jasmine Zafirah Azade Ciptono)

ABSTRAK

Kucing merupakan hewan peliharaan yang banyak digemari di Indonesia,
khususnya di wilayah Jabodetabek. Sayangnya, kasus Feline Infectious Peritonitis
(FIP) pada kucing terus meningkat di wilayah DKI Jakarta. FIP adalah penyakit
mematikan yang berasal dari hasil mutasi Feline Coronavirus (FCoV). Penyakit FIP
dapat dicegah melalui tiga langkah dalam menjaga kebersihan, mencegah stress,
dan menjaga imunitas. Namun hasil penelitian menunjukkan bahwa sebagian besar
pemilik kucing belum memiliki kesadaran terhadap pentingnya melakukan
pencegahan FIP dan menerapkan pencegahan secara optimal. Sebagian besar media
yang ada hanya berfokus pada pengenalan gejala, penyebab, dan pengobatan, tetapi
tidak mencakup ajakan untuk menerapkan langkah pencegahan dan dorongan untuk
menghindari FIP sejak dini. Oleh karena itu, penulis merancang kampanye sosial
pencegahan Feline Infectious Peritonitis (FIP) bagi pemilik kucing di DKI Jakarta
agar pemilik kucing lebih sadar dan melakukan pencegahan FIP secara rutin.
Kampanye dirancang menggunakan Design Thinking dari Hasso Plattner, yang
memiliki lima tahap dari empathize, define, ideate, prototype dan test serta
didukung oleh metode penelitian kualitatif dan kuantitatif. Proses perancangan
pembuatan kampanye dibuat dengan strategi AISAS menggunakan dua media
utama, yakini media sosial dan website. Adapun media sekunder berupa poster,
billboard, buku PDF, formulir, booth, dan hadiah. Berdasarkan hasil beta test yang
dilakukan penulis melalui kuesioner, perancangan kampanye dari segi visual,
konten dan pemilihan media sudah cukup baik.

Kata kunci: Perancangan, Kampanye Sosial, Feline Infectious Peritonitis, Kucing
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DESIGNING A SOCIAL CAMPAIGN FOR PREVENTION OF

FELINE INFECTIOUS PERITONITIS (FIP) IN CATS

(Jasmine Zafirah Azade Ciptono)

ABSTRACT (English)

Cats are popular pets in Indonesia, particularly in Jabodetabek. Unfortunately,
cases of Feline Infectious Peritonitis (FIP) in cats continue to increase in the DKI
Jakarta area. FIP is a fatal disease caused by a mutation of the Feline Coronavirus
(FCoV). FIP can be prevented through three steps with maintaining cleanliness,
preventing stress, and boosting immunity. Research shows that most cat owners are
still unaware of the importance of FIP prevention and do not implement preventive
measures optimally. Most existing media focus only on introducing symptoms,
causes, and treatment, but do not include calls to action for applying preventive
steps or encouraging early avoidance of FIP. Therefore, the author designed a
social campaign for the prevention of Feline Infectious Peritonitis (FIP) for cat
owners in DKI Jakarta to raise awareness and encourage routine prevention. The
campaign was designed using the Design Thinking by Hasso Plattner, which
consists of five stages, empathize, define, ideate, prototype, and test. Also was
supported by both qualitative and quantitative research methods. The campaign
applied the AISAS strategy and utilized two main media, social media and website.
Additional supporting media included posters, billboards, PDF booklet, forms,
offline booth, and giveaway items. Based on the results of beta testing conducted
through questionnaires, the campaign’s visual design, content, and media choices
were found to be effective and well received.

Keywords: Design, Social Campaign, Feline Infectious Peritonitis, Cats
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