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ANALISIS PENGARUH GREEN PERCEIVED VALUE
TERHADAP ATTITUDE TOWARD PURCHASE INTENTION
BAGI GEN Z PADA BRAND SUSTAINABLE FOOTWEAR
PIJAKBUMI
(Meilia Yolanda)

ABSTRAK

Sampah tekstil dan garmen atau biasa disebut sebagai Fashion Waste telah
menjadi sebuah kekhawatiran sejak beberapa tahun lalu. Untuk menanggapi
isu tersebut, Pijakbumi menjadi brand sustainable fashion pertama yang
merintis di bidang sustainable footwear di Indonesia. Produk yang dihasilkan
olen Pijakbumi merupakan sepatu yang berbahan alami dengan proses
produksinya yang memerhatikan berbagai aspek keberlanjutan didalamnya.

Kurangnya pengetahuan masyarakat akan brand yang bergerak pada
gerakkan sustainability, membuat Pijakbumi harus memaksimalkan beberapa

faktor agar dapat menarik konsumen dan ingin membeli produk sepatu
Pijakbumi. Namun, jika diperbandingkan dengan pesaing yang bergerak di
bidang sustainable footwear, tampaknya jumlah produk terjual Pijakbumi
belum dapat melewati angka pesaing tersebut. Penelitian ini merupakan
penelitian kuantitatif dengan metode Non-Probability Sampling. Jumlah
responden pada penelitian ini berjumlah 162 responden yang merupakan Gen

Z yang kemudian data diolah menggunakan Smart PLS versi 4.0. Pada

penelitian ini memiliki beberapa variabel, antara lain Functional Value,

Conditional Value, Social Value, Emotional Value, Attitude, dan Purchase

Intention. Penelitian menggunakan teori Consumption Values yang kemudian
dimodifikasi oleh penelitian terdahulu menjadi teori Green Perceived Value

(GPV). Temuan pada penelitian antar variabel ini adalah functional value

memiliki pengaruh positif terhadap attitude, conditional value memiliki

pengaruh positif terhadap attitude, social value tidak memiliki pengaruh
terhadap attitude, emotional value memiliki pengaruh positif terhadap

attitude, dan attitude berpengaruh positif terhadap purchase intention.

Kata kunci: Sustainable Fashion, Pijakbumi, Purchase Intention, Gen Z,

Theory of Green Perceived Value
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ANALYZING THE INFLUENCE OF GREEN PERCEIVED
VALUE ON ATTITUDES TOWARD PURCHASE INTENTION
AMONG GEN Z FOR THE SUSTAINABLE FOOTWEAR
BRAND PIJAKBUMI

(Meilia Yolanda)

ABSTRACT (English)

Textile and garment waste, commonly referred to as Fashion Waste, has
become a concern in recent years. In response to this issue, Pijakbumi has
emerged as the first sustainable fashion brand pioneering in the field of
sustainable footwear in Indonesia. The products produced by Pijakbumi are
shoes made from natural materials with a production process that considers
various aspects of sustainability. The lack of public knowledge about brands
focused on sustainability movements has led Pijakbumi to optimize several
factors to attract consumers and encourage them to purchase Pijakbumi
shoes. However, compared to competitors in the sustainable footwear
industry, Pijakbumi's sales figures still haven't surpassed those of its
competitors. This research is a quantitative study using Non-Probability
Sampling. The number of respondents in this study is 162 Gen Z individuals,
and the data was processed using Smart PLS version 4.0. The study includes
several variables, including Functional Value, Conditional Value, Social
Value, Emotional Value, Attitude, and Purchase Intention. The research
utilizes the Consumption Values theory, which was modified by previous
studies into the Green Perceived Value (GPV) theory. The findings from the
analysis of these variables indicate that functional value has a positive effect
on attitude, conditional value has a positive effect on attitude, social value
has no effect on attitude, emotional value has a positive effect on attitude, and
attitude has a positive effect on purchase intention.

Keywords: Sustainable Fashion, Pijakbumi, Purchase Intention, Gen Z,
Theory of Green Perceived Value
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