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PENGARUH CORPORATE SOCIAL RESPONSIBILITY 

TERHADAP INTENTION TO APPLY MELALUI CORPORATE 

REPUTATION PADA BUMN PT PERTAMINA (PERSERO) DI 

TANGERANG 

Shafa Kamila Hakim 

ABSTRAK 

 

PT Pertamina, sebagai perusahaan BUMN terkemuka di sektor energi, 

berhasil menarik minat Generasi Z untuk bergabung berkat komitmennya terhadap 

Corporate Social Responsibility yang memperkuat citra positif perusahaan. 

Reputasi yang baik ini memainkan peran penting dalam mendorong niat kerja di 

kalangan calon karyawan muda. Penelitian ini bertujuan untuk mendapatkan bukti 

empiris terkait hubungan antara Corporate Social Responsibility, Corporate 

Reputation, dan Intention to Apply pada perusahaan BUMN PT Pertamina dengan 

fokus pada Generasi Z. Metode yang digunakan adalah pendekatan kuantitatif 

dengan teknik non-probability sampling, yaitu judgement sampling. Pengumpulan 

data dilakukan melalui kuesioner online yang diisi oleh 96 responden Generasi Z 

yang berdomisili di Tangerang. Data yang terkumpul dianalisis menggunakan 

aplikasi SmartPLS 4 untuk mengidentifikasi hubungan antar variabel dalam 

penelitian ini. Hasil penelitian ini mengungkapkan bahwa Corporate Social 

Responsibility memiliki pengaruh positif terhadap Intention to Apply melalui 

Corporate Reputation. 

 

 

Kata kunci: BUMN, Corporate Social Responsibility, Intention to Apply, 

Corporate Reputation 
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THE INFLUENCE OF CORPORATE SOCIAL RESPONSIBILITY 

ON INTENTION TO APPLY THOUGH CORPORATE 

REPUTATION TO PT PERTAMINA (PERSERO) BUMN IN 

TANGERANG 

Shafa Kamila Hakim 

ABSTRACT 

 

PT Pertamina, as a leading state-owned company in the energy sector, 

has attracted Generation Z to join thanks to its commitment to Corporate 

Social Responsibility which reinforces the company's positive image. This 

good reputation plays an important role in driving job intentions among 

young prospective employees. This study aims to obtain empirical evidence 

related to the relationship between Corporate Social Responsibility, 

Corporate Reputation, and Intention to Apply at state-owned company PT 

Pertamina with a focus on Generation Z. The method used is a quantitative 

approach with non-probability sampling technique, namely judgment 

sampling. Data collection was carried out through an online questionnaire 

filled out by 96 Generation Z respondents who live in Tangerang. The 

collected data were analyzed using the SmartPLS 4 application to identify the 

relationship between variables in this study. The results of this study reveal 

that Corporate Social Responsibility has a positive influence on Intention to 

Apply through Corporate Reputation. 

 

Keywords: BUMN, Corporate Social Responsibility, Intention to Apply, 

Corporate Reputation 
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