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PERANCANGAN PROMOSI INTERAKTIF

MUSEUM TEKSTIL JAKARTA

(Abraham Anelka Amar)

ABSTRAK

Museum Tekstil Jakarta merupakan museum yang terletak di Kecamatan Palmerah,
Jakarta Barat. Museum Tekstil Jakarta memiliki koleksi yang mencakup kain batik,
kain tenun, koleksi campuran, serta busana dan tekstil kontemporer. Museum
Tekstil Jakarta memiliki potensi untuk menjadi wisata dan pusat edukasi
perkembangan tekstil di Indonesia. Namun, terjadi fenomena penurunan
pengunjung secara signifikan pada tahun 2017 hingga 2022 dan stagnasi
pengunjung yang hanya 50 pengunjung perharinya akibat citra museum yang kuno.
Hal ini terjadi karena kurangnya pemanfaatan media promosi interaktif Museum
Tekstil Jakarta secara maksimal. Oleh karena itu diperlukan perancangan promosi
interaktif untuk Museum Tekstil Jakarta agar mampu mempersuasi dan
meningkatkan minat pengunjung. Perancangan ini menggunakan metode design
thinking yang dikembangkan oleh Tim Brown dengan teknik pengumpulan data
kualitatif. Hasil perancangan berupa mobile website interaktif dengan pendekatan
gamifikasi. Melalui perancangan promosi ini, diharapkan mengenal, mempelajari,
dan melestarikan budaya tekstil di Indonesia dengan berkunjung ke Museum
Tekstil Jakarta sebagai pusat budaya tekstil Indonesia.

Kata kunci: Promosi interaktif, Museum Tekstil Jakarta, mobile website
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DESIGNING AN INTERACTIVE PROMOTION

FOR THE JAKARTA TEXTILE MUSEUM

(Abraham Anelka Amar)

ABSTRACT (English)

Jakarta Textile Museum is located in Palmerah District, West Jakarta. The museum
houses a diverse collection, including batik fabrics, woven textiles, mixed-media
textiles, as well as contemporary clothing and textile works. With its rich collection,
the Jakarta Textile Museum holds great potential to serve as both a tourist
destination and an educational center for the development of textile heritage in
Indonesia. However, between 2017 and 2022, the museum experienced a significant
decline in visitor numbers, followed by stagnation at an average of only 50 visitors
per day. This issue is largely attributed to the outdated image of the museum and
the lack of effective use of interactive promotional media. Therefore, there is a need
for the design of an interactive promotional strategy for the Jakarta Textile
Museum, aimed at persuading and increasing public interest. This design project
adopts the design thinking methodology developed by Tim Brown, supported by
qualitative data collection techniques. The final outcome is an interactive mobile
website that incorporates gamification elements. Through this promotional design,
it is hoped that the public will be encouraged to explore, learn about, and preserve
Indonesia’s rich textile heritage by visiting the Jakarta Textile Museum as a central
hub of textile culture.

Keywords: Interactive promotion, Jakarta Textile Museum, mobile website.
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