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STIGMA MASKULINITAS TERHADAP FANBOY 
BOYGROUP K-POP DARI PERSPEKTIF GENERASI 

MILENIAL NON-FANDOM 
 (Davita Ivana Naomi Tan) 

ABSTRAK 

 
Fenomena Korean Wave telah memengaruhi banyak aspek budaya dan sosial di 
Indonesia, termasuk dalam membentuk gaya hidup dan ekspresi identitas generasi 
muda. Salah satu dampaknya adalah munculnya fanboy boygroup K-pop, yaitu laki-
laki yang menggemari idola K-pop pria. Keberadaan mereka kerap menimbulkan 
stigma maskulinitas karena dianggap bertentangan dengan norma maskulinitas 
tradisional Indonesia. Penelitian ini bertujuan untuk menganalisis stigma 
maskulinitas terhadap fanboy boygroup K-pop dari perspektif generasi milenial 
non-fandom. Penelitian ini menggunakan pendekatan kualitatif dengan metode 
fenomenologi. Partisipan dipilih menggunakan teknik purposive sampling dengan 
kriteria generasi milenial non-fandom yang memiliki paparan terhadap budaya K-
pop. Pengumpulan data dilakukan melalui wawancara mendalam dan dianalisis 
menggunakan teknik interpretatif. Hasil penelitian menunjukkan bahwa stigma 
terhadap fanboy boygroup K-pop dikonstruksi melalui proses eksternalisasi, 
objektifikasi, dan internalisasi sebagaimana dijelaskan dalam teori Konstruksi 
Realitas Sosial oleh Berger & Luckmann. Terdapat dua temuan utama dalam 
penelitian ini, yaitu perbedaan penerimaan berdasarkan gender, di mana perempuan 
lebih terbuka terhadap ekspresi maskulinitas fanboy, sementara laki-laki 
memperkuat stigma tersebut karena budaya patriarki masih membentuk cara 
mereka berpikir sehingga memunculkan diskriminasi berupa stereotip, subordinasi, 
dan marginalisasi terhadap fanboy boygroup K-pop. Temuan ini menegaskan 
perlunya peningkatan kesadaran masyarakat akan keberagaman ekspresi 
maskulinitas dalam lingkup kehidupan sosial yang terus berkembang. 
 

Kata kunci: K-pop, Fanboy, Stigma Maskulinitas, Generasi Milenial, Non-fandom 
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STIGMA MASKULINITAS TERHADAP FANBOY 
BOYGROUP K-POP DARI PERSPEKTIF GENERASI 

MILENIAL NON-FANDOM 
 (Davita Ivana Naomi Tan) 

ABSTRACT 

 
The Korean Wave phenomenon has influenced many cultural and social aspects in 
Indonesia, including shaping the lifestyles and identity expressions of the younger 
generation. One of its impacts is the emergence of boygroup K-pop fanboy, men 
who admire male K-pop idols. Their presence often triggers masculinity stigma, as 
it is perceived to conflict with traditional Indonesian norms of masculinity. This 
study aims to analyze the masculinity stigma toward boygroup K-pop fanboys from 
the perspective of millennial non-fandom individuals. This research adopts a 
qualitative approach using phenomenological methods. Participants were selected 
through purposive sampling, with criteria focusing on non-fandom millennials who 
are exposed to K-pop culture. Data were collected through in-depth interviews and 
analyzed using interpretative techniques. The findings show that the stigma against 
K-pop fanboys is constructed through the processes of externalization, 
objectification, and internalization, as explained in Berger & Luckmann’s Social 
Construction of Reality theory. Two key findings emerged, that first, there is a 
difference in acceptance based on gender, female participants were more open to 
fanboys expressions of masculinity, second, male participants reinforced the stigma 
due to patriarchal values that shape their thinking. This leads to discrimination in 
the form of stereotypes, subordination, and marginalization of K-pop fanboys. 
These findings highlight the need to raise public awareness of diverse expressions 
of masculinity within an evolving social landscape.   

 

Keywords: K-pop, Fanboy, Masculinity Stigma, Millennial Generation, Non-
fandom 
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